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Title Developing Academic Achievement by Studying Marketing
Communication of Students by Using a Subjective Proposal
Response Training.

The Researcher Chatsarun Rodyim.

Years 2011

Abstract

Teaching in the current concern with the students because it is knowledge from the
instructor, teaching by highlighting important participants as, student dares to show.
Comment what instructor must share the importance both to train the students to write a
description of an opinion knowledge correctly and appropriately. Therefore, researchers are
studying. Developing academic achievment by studying marketing communication of
students by using a subjective response training offers students the main sutroprihan
business. Academic marketing faculty management of Phra Nakhon rajabhat University This
research is intended to (1) measure the achievment of student learning in academic
marketing communications by using a subjective proposal response training (2) compare
the achievment after learning with students before learning a coaching offer a subjective.
Sample group used in educational research: students master business sutroprihan
marketing academic faculty management of Phra Nakhon rajabhat University semester 1
year, 50 people who provided education by selecting a 2554 (2011), a specific (Purposive
Sampling) test tool used to measure success. A study of subjective research terms 5
achievment found that learning to plan Marketing Communications Department. Story
concepts, marketing communications Efficient 89.00/88.00 that meets the criteria that define
and score achievment learning different statistical significant level of .05 is learning score

achievment. After high school Than before class.
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