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Abstract TE 1 6 1 53 l

The purpose of this research is to study the relationship of Behaviors and Adoption of Financia!
Transaction Innovation’s .of Internet Banking in Kasikombank PLC. The four main factors are
demographic, computer skills, behaviors and adoption of financial transaction innovation’s of
internet banking were then analyzed to identify their properties, and the relationship between each
other in the same group and relationship to other group. The study provides very important
information and can also be used to assist in strategic planning. The research was conducted using
E-mail questionnaire to the four hundred representatives, then basic statistical analysis were used to
analyze the mean, standard deviation, variance, minimum and maximum. The whilst relationships
between each factor were analyzed by Multiple Regression Analysis. Resulis showed that there are
some associations between the majority factors. The relationship between each group of factors
were identified such as the relationship of demographic to the behaviors of financial transaction
innovation’s of internet banking and the relationship of computer skills to the adoption of financial
transaction innovation of internet banking. The most significant contribution is that major factors
also have relation among each group; demographic and computer skills are related to the adoption
of financial transaction innovation of internet banking. The relationship of minor factors among

each group is also provided in this research.





