206331

qNIA WINETY : ;ﬂtmﬁmséﬂﬁmﬁaﬂssmﬁuﬁufﬂﬁﬁuﬂ?umﬂgmmﬁwuu
i (COMMUNICATION PATTERNS IN PUBLIC RELATIONS PROJECTS TO
PROMOTE BREASTFEEDING) 0.711/3n1 : soemaas19158 as.gua igesedfe
195 nr.

aw & dao & 4 & v ;
msIseaidiiingilszasdmefrmgluuunsfemniedssnduiuimsduadu
4 v v = @ a a e P Al
nmsdsgnAlsusl Aumsulfeuinuad uazngAnssumiesgadisuumivesaaind
YATUINHA
a o 1 ] P
maveuriadiu 2 dou e
¥

1. MITudeguam Taemsinuinnenas Inssmsduaiums@esgndeuu
pazfun el qunulums SuRevoumsdniinnufemaiedsemduiuinmsduaiums
a? K4 ' 1 ) 4 ¥ 1 e
DoagnasuIl91n 5 ey 1aun gudnuuiudadszima’lng Tsangwadise
Trawemnaginaesaoay Tsmenuraniyngsdsening uag Ismennaaifng gyuin

2. MITFuFelTum mnnqumammﬂﬁmmwmmmﬂﬂluwmnqamwumuﬂs
‘Iﬂaﬂqumaﬂmﬂuﬁm%ﬂﬂsaﬁ‘mmmwmﬁmmmm 5 1U28971U §1UU 400 AY
inFeadlofi i lumsifusiusudeyaie uuuasua addi14luns3¥e fo ardeens
¥ i | ; ) W P
Aunde daudsanuuiaigiu madmszdanualsdsmun@eaNova) mduilseing

LT3 i =y 4 é o

upuieifunazarfulszAnunumyonces delszinona lasTalsunsududegl spss

HONT3I98 WU

] [ . v '
1. gdunumisdearsilasemsduaSunisifsegndrsuumiionidlunis
¥ k4
UssnduiufifedaniuntsiGegndrouuud o piuumsdemsdndedien suldus
Joynnn Fesrovu uademmizie
4 i -~y ) Y ¥ o o Qs
2. msfuinanfofunsdudiunsfegadisunuilinnuduiuifunnug
¥ v ¥ (]

msuldsuiinund uazngdnssuherdumsBessgnatsuniivesaainlyasusnia uoy
supumsdearsindedn dudusdaseiaunsonennsalFausay Suldud anud

* 3 ¥ 3
msldouiisund uaznglnssudetiumsfosgndouuuivesaeinliyasusnia



#### 4385154928 : MAJOR PUBLIC RELATIONS 206 3 3 1
KEY WORD: COMMUNICATION PATTERNS / PUBLIC RELATIONS / PROJECTS / BREASTFEEDING

SUTTIDA NAKCHAROEN : COMMUNICATION PATTERNS IN PUBLIC
RELATIONS PROJECTS TO PROMOTE BREASTFEEDING. THESIS ADVISOR :
ASSC. PROF. YUBOL BENJARONGKIJ, Ph.D. 195 pp.

The purposes of this research were to study communication patterns in public relations
projects to promote breastfeeding and to measure attitude and behavioral changes regarding
breastfeeding of newborn up to two years old.

This research is conducted in two parts:

1. Qualitative method, including fact sheets about breastfeeding promotion campaign, in-
depth interviews of communication managers responsible for the breastfeeding éampaigns run by
five different Public Health agencies; namely, Thai Breastfeeding Center, Siriraj Hospital,
Bhumipol Adulyadej Hospital, Charoenkrung Pracharak Hospital, and Samitivej (Sukumvit)
Hospital.

2. Quantitative method of collecting data was a survey using questionnaires to interview
400 mothers with newbormn babies who attended breastfeeding promotion program from the above
public health agencies. Statistics used in this research are percentage, mean scores, standard
deviation, and One-way Analysis of Variance. Pearson’s Product Moment Correlation Coefficient
and Multiple Regression Stepwise Method was used, and SPSS program was employed for data
processing.

Results of this research show that:

1. The most effective communication patterns in public relations projects to promote
breastfeeding are Interpersonal Communication, mass media, and special media, respectively.

2. Perception of breastfeeding information correlates with knowledge, attitude, and
behavioral changes regarding breastfeeding among mothers with newborn babies.
Communication through different types of media is the factor that can forecast dependence such
as knowledge, attitude, and behavioral changes regarding breastfeeding of mothers with newborn
babies.





