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ABSTRACT
176442

This research employs the mixed research methodology between quantitative
and quality methodology. its objective is to study astrological belief and business
behaviour: a case study of businessmen group of Chiang Mai Chambers of
Commerce. The samples are 137 businessmen of Chiang Mai Chambers of Commerce
from 10 business types. The data are collected through questionnaires and group
discussion , and are statistically analysed using frequency, percentage, mean, standard
deviation (SD.), standard correlation (t-test), and Pearson Product Moment Correlation.

The findings are as follows:

Businessmen of Chiang Mai Chambers of Commerce hold astrological belief at
average level, with mean level at 2.35, and employ astrology in Arunning their business at
average level with mean level at 1.91. They employ astrology on policy (1.71), on making
decision on investment (1.81), on business planning (1.87), on resources acquiring
(1.90), on personnel management (1.91), and on marketing management (2.00)

There are two characteristics of the employing astrology into business. The first
one is businessmen are under astrological influence. They feel assuring, boosting, and

supporting after following astrology advice. Apart from this, knowing their fate, they plan
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their work and lives accordingly. The second characteristic is businessmen employ
astrological belief as a tool in setting this business policy.

However, most businessmen mix astrological belief with their own ability. They
trust their own ability on business information, management and marketing. They also
belief in their fate on chances of gaining assurance in business.

Businessmen's personal characteristics, such as sex, age, marital status,
education and religion, are not significantly related to astrological belief, at statistical
level 0.05.

Businessmen's personal characteristics, such as sex, age, marital status,
education and religion, are not significantly related to the employing astrology to business
at statistical level 0.05.

Astrological belief is significantly related to the employing astrology to business
at statistical level 0.05, with correlation at 0.538. This is a high relation and positive. It
means businessmen with high astrological belief tend to employ astrology to business
categorized from the least to the most, including policy, marketing management,
personnel management decision on investment, business planning, and resources
acquiring.

Thus, the conclusion can be drawn that either the persons'desire in controliing
the future, or the anticipation in benefits, or the success from any implementation
occurred, will be an incentive to make individuals seek their own success, which implies
that a strong astrological belief is one necessity that affects behaviour in business

philosophy.





