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The purposes of this study were to 1) improve English communicative language
ability of entrepréneurs 2) encourage the entrepreneurs to search for English information
necessary for developing products and services 3) reduce the dependence of
entrepreneurs on government sector as well as create the entrepreneurs’ confidence
in contacting or cooperating with commercial and investment sectors of Thailand
4) strengthen the base for One Tambon One Product business of Thailand 5) promote
personal reliability of manufacturers and buyers. The samples for studying needs for
training English language were 120 OTOP entrepreneurs registered in Commerce
Office of Phrae province. Data bolleoted from this samplings were analyzed for
designing syllabus for training English language for One Tambon One Product
entrepreneur in Phrae Province. The target subjects for studying the results of the
syllabus designed were 60 entrepreneurs attended the training course. The research
instruments consisted of open-end interview guide, a questionnaire of needs for training
English language, a designed éyllabus for training English language for OTOP
entrepreneur in Phrae province, 3 English communication ability tests , an evaluation
questionnaire of the training, and an evaluation of the effectiveness of the syllabus
designed. The data collected from the interview and questionnaires were used for
designing the syllabus. Then the syllabus designed was used for training the target

subjects. The data obtained were analyzed by using SPSS.

The findings revealed that the syllabus “English language for OTOP
entrepreneur in Phrae province” consisting of 4 lessons: 1. English conversation for
OTOP entrepreneur 2. Telephone communication for business 3. Business English
Reading for OTOP entrepreneur and 4. Business English Writing for OTOP, was properly
designed to serve the needs and suitable for the ability of OTOP entrepreneurs
participated in the training. Most of OTOP entrepreneurs participated in the training
“English language for OTOP entrepreneur in Phrae province” had improved their

English communicative ability for contacting and cooperating at good level (40%) and
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very good level (33.3%) respectively. They had improved their ’English reading ability
which is an important skill used for searching English information for developing their
broducts and. services at very good level (38.33%) and good level (33.33%)
respectively. Mdst of OTOP entrepreneurs agreed that they had reduced their
dependence on government sector and felt more confident in contacting or cooperating
““with commercial and investment sectors of Thailand. They also felt more confident in
using English language for communicating and cooperating with‘foreign customers.

Moreover, they accepted that this syllabus was beneficial for strengthening the base for

manufacturers and buyers.





