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The objective of this study is to investigate the demographic characteristic and lifestyle of
Moderndog fan club, the communication behavior and the role of communication in organizing, functioning
and maintaining the fan club network of Moderndog band. The theories and concepts used as framework for
this study include the concept of role of communication, group and network, fan and fandom, independent
music, demographics and lifestyle analysis. This qualitative research utilized the method of in-depth interview,

researcher’s participatory observation, document analysis and analysis of music albums.

The study finds that the demographic characteristic of Moderndog fan club is 1) Age 15-32 years old
2) Sex both male and female 3) Occupation is various 4) Education from high school to undergraduate 5)
Economy status are both average to high and average to low 6) For lifestyle is 1) Activities; most of them are
the heavy media users 2) Interest is various; entertainment, art, music, religion, politics, social and economics

3) Opinion is varied to the interest of each person.

The communication behavior both communication between fan club and artist and among fan club
members, are done through the 5 media; mass media, opinion leader, new media, activity media and object
media. Communication behaviors of fan club members are f.requent and integral by using more than one
medium for gaining accurate information and responding to their need utmost. For the communication behavior
in each timing; 1) In daily life, fan club members use the interpersonal communication for building personal
relationship. 2} In special occasion, i.c. in concert and fan club meeting activity, fan club members also

express their individual and group identity.

Four roles of communication in organizing, functioning and maintaining fan ciub network of
Moderndog band are found as following 1) Serveillance 2) Identity 3) Relationship 4) Diversion. This study finds
the new meaning of fan club definition by changing from the passive audience to the active audience who is
always searching for the information by themselves and use the information for their own purpose. The
researcher also finds that the activities in special occasion (in concert and fan club meeting) can function
substitutively the religious ritual in ancient period. These activities respond to the psychological need of

belonging in group and the need of respect from the other.





