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The objectives of this study were to investigate : 1) the production of
chrysanthemum by farmers at Khunwang village, Maewin sub-district, Maewang district,
Chiangmai province; 2) production cost and returns gained from the chrysanthemum production;
3) average production cost function of the chrysanthemum production; 4) marketing structure,
behaviors and marketing operation outcome; and 5) problems encountered in the chrysanthemum
production and marketing. A set of questionnaires and interview were used for data collection
administered with 61 chrysanthemum growers in the crop year of 2006/2007. The crop periods
investigated were the first cropping (December — March), the second cropping (April — July), and
the third cropping (August — November). |

Findings showed that most of the respondents (85.2 percent) were male. More
than one-half of the respondents (54.1 percent) were 21-40 years old. Less than one-half of them
(42.7 percent) were uneducated. Most of them (91.9 percent) were married. Less than one-half of
the respondents (36.1 percent) had 5-6 family members and 45.9 percent gained an income from
the chrysanthemum production for less than 30,001 baht per year. However, most of the
respondents (95.1 percent) had an annual income from non-agricultural sector for less than 3,001
baht.

Regarding the production cost and profits, it was found that total cost of the 1"
period was 25 ,109.39 baht per rai for the single flower and 22,503.62 baht per rai for the cluster
flower. Meanwhile, the total cost of the 2™ period was 21,073.83 baht per rai for the single flower
and 18,839.95 baht per rai for the cluster flower. The total production cost of the single and

cluster flowers in 3° period were 20,782.59 baht and 14,884.35 baht, respectively. Findings of



213569

the study also indicated that the net profits gained from the production of 1" period were
152,112.29 baht per rai for the single flower and 92,828.69 baht per rai for the cluster flower. The
net profits of 2™ period were119,190.17 baht per rai for the single flower and 84,105.69 baht per
rai for the cluster flower. On the other hand, the farmers could gain 105,508.79 baht per rai for
single flower and 19,755.65 baht per rai for the cluster flower production.

In terms of the average cost function, it was found that the chrysanthemum
production cost varied in corresponding to the change of products. At every 1 percent increase in
chrysanthemum average product of the 1", 2" and 3" crop periods, average production costs
would increase by 1.001, 1.154 and 1.258 percent, respectively for the cluster flower and by
0.949, 1.106 and 1.154 percent for the single flower. In terms of an average cost — production
elasticity, chrysanthemum production of the crop of both single and cluster flower was found to
be at constant returns to scale, while the 2" and the 3" crop periods were at decreasing cost
returns to scale.

Regarding the market structure, marketing behaviors and marketing
performance of chrysanthemum farmers, the marketing structure was monopolistic competition.
Farmers distributed single flower and cluster flower of chrysanthemum to local traders for 82.4
and 54.5 percent, respectively. The chrysanthemum flowers were graded before the distribution.
More than one-half of the respondents (57.4 percent) accepted either promissory notes with 7-14
days of due payment or credit payment. Product pricing was fixed by traders without farmers’
negotiation (63.9 percent), while only 36.1 percent could negotiate.

The study also found that the farmers confronted high cost of production. Main
problems of marketing included oversupply of chrysanthemum flowers in the market, no
notification of price changing in advance, no damage insurance, distorted price, and the lack of
market for the products.

It could be advisable that the Ministry of Agriculture and Cooperatives should
allocate farming lands to farmers. Examples of possible government supports are issuance of the
4-01 official notification of land owners, assigning authorized officers to provide knowledge of
soil improvement, production cost reduction, the use of organic fertilizer and manure in place of
chemical fertilizer. In terms of marketing, cooperation of producers should be promoted for

negotiation power. Moreover, the pricing insurance, expansion of marketing channels, extension

of purchasing volumes of the Royal projects, and promotion of the central market for farmers

should be also taken into consideration.





