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The purpose of this study was to investigate attitude of clients towards service using of
the Savings Bank, Maetha branch, Lampang province. A set of questionnaires was used for data
collection administered with 400 clients. Obtained data were analyzed by using the Statistical
Package.

Findings showed that the clients had a moderate level of knowledge and understanding
on the deposit. However, credit clients had a high level of knowledge and understanding on
credit. For client behavior, it was found that most of them seeked for information before using the
service. They used the service because it was convenient. They used the service once a month.
They also suggested the service to their friends Besides, it was found that the clients had a high
level of satisfaction towards the product, structure. public relations, bank staff, management

process, and physical environment.





