214209

A § o o g A
nsiny5es Aefunissuddnmsnemaiies vestszansulumwamania
A ) A ) = af e ¥ A '
uasngesiny Iingilszasamanmr Duganssumsdasudnmniemsiiesnindovss
1 4 o 1 ¥
dszrru luvamanauasdeddng 2) dszlemninnmssuiinamsmsiionninde uazms
s ] 2 9 | d' Yo d'
fidamsmnmsiiod anuiinaisnumsesilsznyulasunndes 3) uumams
uilye matuauednaisdunisiies Tasngudredishidour1dud dszansuiiogluma
mawauases vt §1u0m 204 au 90 9 drwa 1uA duatang Awanueres Aua
U v o o U o ° s & o i o 0o
wueethade duadnau duathuea duagmw duanszd duadaies druathdu
A A g @ =] ¥ = a4 v 3 [y d aw
weslen ¥ lumanusiuswdeya Ae nuudeunin Nadviumuingilszasdvesmsive
v Ed v
HIUMINATOUANNATUALANUNGS MANNIINNY A5 1u19dwun vindwideyad
o 4 o & ) o a e a ¢ aas U
359 1A zddae TlsunsuduSegdl dwsumsitonsedeaumans adanld 1dun
‘9 d' d' o o & 3 @ u'J T d' ¥ z:’
Miogaz lumsuanussanudedadiaududnyaeialyl aunde andoauuuiasgu
e danur Tdudhgdunats uasTamansznevesdoya
Qay @ 4 '

HaveIMIITY anvazmadszansnans wu dszrvuluvamauiauns
= [ | ] ' < a9 ~ A @
@eoalnad daing wun Wumeavdie Sovaz 554 orgmae 37.10 I aownwausda sz

=2 a & A v Y @ a Y
msenngegalTyanad Usznovoidnsudienld Tseldmae 11,488.70 v
nganssuMItlasuunasmenisiies vesdsemsuluvamauiauas
= v 1 o w1 A Y @ 7 [ A
Feoalnd wundsensudaiuvinmsnansdisaniu minInsvimi aseunss ieurs
w A A d q’zl voa L4 ] W 1 A e a d
nAnIadeNuN 2-3 afwiedalam uas limuilasuimsnenisiiosnn Ing Suwmesitia
d o ' AR o a o
SMS 8191358 M15158U wagnuh Yszmnsudlasuinasnsmadown misdediu lnosy
a ot a o { a a o
Aauluouns 73.5 nofiid 9093 Amiludosaz 39.7 afudng FM 88 Mhz Aaifludesaz 5.9

8 s d
(18 www.google.com Aatlluiosay 8.8



214209

msaszauamdinmsnumaiiesivszansu luvameauasiFealn
1&5umnde nud Usersuiianuinemafesduszduihunaranniiga Aadudesas
68.14 5990 Uszmruiidanudinasmamsiioslussduinn Aadluiovas 2843 ung
dszudfinnudinasnamadieslussdudon Yosfiqe Aaiudevaz 3.43
Uszrauiifsefuanudinmsmamadennn dasudnmsnumaiies
yunnTnsimiyniiga sesaanfie aseunss uagihnudsnmsmemsiioaiilésy
vndel1gdse Tomiludnmliimgmeel sesnanielfidudeyalumsaumn shlig
msfidmsumemsideslaems 11§ anTidonds
Uszmsuiidseduanudinmsnamaieahunan dasuinmsniems
domnunnInsiminniige seenwnfe aseunsa uagthamudinmsmemaidesii
¢5u0nde 119z Tomi ludrui 1#Smamsel sesaun e ldiadunnudaiy 1illg
asfiduswmemsiiesTaems 1 14ansdends
Uszrpudifiszauanuisnamememadeates dasuinmemumadie
wnynunin Insviriinniige sesasnnnmilsdediod uazshanuddnmsmemaidiosd
185u0ndel1duse Tomilud i lidingmaal sesasmnfe Ml ldsudmugiuile

9
i llgmsfidiusmmemaidieslagms 1 19@nFinends

anudlunsilasuinaniemaiesnnds wud dsemsuniianud

G
J

zaun Tanwdlumadasvinmsmamsilionnn aseuass tlouss miladediui SMs
a S ' A Y w v Y
uazdumeiiia genindsenaunlianuissanhunanuazszaution
anfwasemssuiinamsnimaiiesvetlszaay woh msidlasuainiens
v o [ 4 @ = o @ 3 o
naMsiies91n Insiiad aseuas iieurs uaznilsdonuiyniuiinadenisnouiiniy
anuiimsmemsifiesvesdszavugnuinandsznsun limedasuviaisnems
2 A o y
tieennFeaInat?
uwamelumsifudgeinmsdumsdes wud dseanau aueuuzld
@ A a d w @ A 4 o Y 1 = 1 A4
wisdefiun Insviend iWeurs uaze19138 arsthnauedeyainmsamanueie lutimdion

a < a3

o = ' y a o 1 o3 v
ﬂ?@&ﬁiﬂlﬁﬂuﬂﬁ‘fl}@ﬂgﬂ ﬁ'é]'é“l/lﬂ DUIABIIUA ﬂ’)i‘lﬂ!ﬁﬂ’ﬂ"’lﬂ’)fﬂi%"lﬂﬂﬁlﬁﬂﬂlﬂuﬂﬁ']ﬁ 1_11!.?]1.!

£

] 1] 3 § o a3 o 4 o LY o 1 o
Peutndethelathenile fedisuSeunisiSulguilomIdlianusiuale iudemgnisal

A o A Ry A quy '
@9 SMS AMTUIUBNINYALIU LALATDOUAQY el lade



214209

This study was conducted to investigate the following: 1) behavior on the perception of
political news through media of people living in Chiang Mai municipality; 2) knowledge on
political news which the people perceived through media, benefits of political news perception
through media, and political participation; and 3) guidelines for the improvement of political new
presentation. The sample group in this study consisted of 204 persons living in 9 sub-districts of
Chiang Mai municipality namely: Wat Ket, Nonghoy, Nongpaklang Changkhlan, Padaed, Suthep,
Phrasingh, Changmoi, and Patan. A tool used for data collection in this study was a set of
questionnaires passing the validity test designed in conformity to the objectives of this study.
Obtained data were analyzed by using the Statistical Package for finding percentage, frequency,
mean, and standard deviation.

Results of the study revealed that more than one-half of people in Chiang Mai
municipality were female (55.4 percent). An average age of people was 37.10 years. Most of
them were bachelor’s degree graduates, married, and hired-workers. Their average monthly
income was 11,488.70 baht.

With regards to people behavior on the perception of political news, it was found that
they perceived political news every day through television, family members, and companions
most. For newspaper media, it was found that most of people perceived political news 2-3 times a
week. People had never perceived political news through the following media: radio, internet,

SMS, teacher, and textbook. It was also found that people most perceived political news through



214209

printed media- the Thai Rat (73.5 percent). This was followed by television- Channel 3 (39.7
percent), radio- FM 88 Mhz (5.9 percent), and internet — www.google.com (8.8 percent).

Based on the investigation on the utilization of benefits on the perception of political
news of people, it was found that this made people know the current political situations most.
Also, it led to political participation of people such as election. They gave the reason that it was
their rights and duties as determined by the constitution.

Findings also showed that 139 out of 204 samples (68.14 percent) had a moderate level
of knowledge on political news. Only 58 the sample (28.43 percent) had a high level of
knowledge on political news. Based on knowledge on legislative power, administrative power,
judicial power, and the NGOs, it was found that people had knowledge on the NGOs most (64.19
percent) and followed by legislative power (60.87 percent). As a whole, the sample group had
knowledge on political news in a high, moderate, and low levels based on individual difference.
They perceived political news through media every day; particularly through television most and
followed by family members. For those who had a high and moderate levels of knowledge on
political news, they perceived the news through family members. However, it was found that
those who had a low level of knowledge on political news perceived the news through newspaper.
The following media influencing a high level of knowledge on political news of the sample group
were television, newspaper, personnel (family members) and friends.

For guidelines for the improvement of political news presentation, people suggested that
newspaper and television media should present the real information and without bias. Likewise,
radio and internet media should be neutral. Content of textbook should be improved and updated.
SMS media should present clear information and easy to understand. Personnel media such as

teacher and friend should deeply understand the news presented and have no bias.





