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The objectives of this study were to investigate: 1) client behavior; 2) factors
on service market mix in the selection of service using of clients; and 3) problems encountered in
the selection of service using of clients of the Small and Medium Enterprise Development Bank
of Thailand, Chiang Mai branch.

Data collection was done by interviewing 280 clients of the bank Chiang Mai
branch. Data of the year 2007 were investigated from March to December 2007. Simple random
sampling was used to obtain the respondents in this study.

Findings showed that factors on service market mix which the respondents had a
high level of opinion was price. It was also found that factors related to behavior on the selection
of service using of the clients were type of business prodﬁction business and form of business
operation - only one business owner. Factor on service market mix having most influence towards
behavior on the selection of service using of the clients was physical environment. Results of the
study also supported the hypotheses of this study.

For problems encountered, the following were found: 1) non-fee payment in
filing a petition for a sum of loan; 2) lack of tools and modern equipment; and 3) a small numbers

of bank branches (only 2 branches), respectively.





