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The objectives of this study were to investigate needs for online book purchasing
of Maejo University students and factors taken into consideration in online book purchasing. A
set of questionnaires was used for data collection administered with 400 student respondents.
Obtained data were analyzed for finding frequency, percentage, and mean.

Findings showed that the respondents wanted to purchase literary work through
online book shop most and followed by books in linguistics section and administration and
management sections, respectively. For the literary work section, the respondents preferred to
purchase comedy novel, teenager novel, and adventure novel, respectively. For the linguistics
section, the respondents preferred to purchase English book, pronunciation, reading, and
conversation books, respectively. For the administration and management section, the
respondents preferred to purchase job application, self-development, and administration and
management, book respectively. Besides, it was found that price factor was held by the
respondents most. Meanwhile, the following factors were held in high level: distribution channel,

product and service, market promotion, and environment.





