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This is a qualitative study of which objectives are to study the reproduction of Big Brother in
Thailand as well as the underlying factors that contribute to its reproduction. The study applies the Concept
of Reproduction, Organization Communication Theory, Concept of Reality Television in Thailand and

Concept of Emotional Behavior as the guidelines for detailed analysis

The result indicates that the reproduction of Big Brother in Thailand is due to the need to provide
the audience a stylistically innovative program and to escape from the routine. Kantana Group Lid.
(Public), the producer, then agrees to sign a copyright contract with the Endemol International Lid. (The
Netherlands) to reproduce the Big Brother and broadcast in Thailand. Big Brother is classified in the format
of Reality TV that creates unusual situations pushing the different contestants to reflect their real emotional
behaviors. The contestants themselves have to nominate the fellow housemates to be evicted. After the
nomination, the audiences will decide by voting for the one that should stay in the match. The last person
who will be the last to leave the house will be the winner. The differences in culture and values between the
two countries make it impossible to adopt every single element from the original in reprodpciﬁg Big
Brother in Thailand. Since the copyright owner insists some major characteristics to be sustained; while
there are somevparts that have been adapted and added to suit the local audiences, the reproduction has been
broken down into 3 forms; Reproduction without any adaptation, Reproduction with adaptation in some
details and Reproduction with some additional detailsr. However, the reproduction of Big Brother in
Thailand derives from such factors as internal factor which is the.producer and external factors which are

the copyright owner, the audiences, current situations, norm and values and sponsors.





