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The purposes of this research aimed to study the policy about information services through
mobile phone of business enterprises focusing on the news reporting and neWs selection policies.
The research also to fi;id out the uses and gratifications of service clients with different.demographic
characteristics. The research sample group were 200 clients who exposed to news reporting services
through SMS system. The data were collected by survey research approach using questionnaire and
in — depth interview. For statistic tests, T - test with One — Way Analysis of Varience (ANOVA) and Multiple
Comparison of Scheffe Method were computed by SPSS/PC. -

The findings reveal that most business enterprises have the same objectives of information service
that is to provide more additional channels of information to satisfy the clients need to know what is going
on in their society. In addition, the services will help constiucting the image of modernization for
the business enterprises as well as increasing their income. In general, the process of the services
could be devided into 4 aspects : information receiving, hews selection, news organization and news
sending. The limitation of the length of news sending is not more than 70 letters at one time. The Crite}ia of
news selection emphasized on the rapidity and the important issues of what héppened and the usefulness
to the receivers. |

Base on the survéy findings the hypotheses testing were as follow :

1.The clients with different age, occupation and income level had their frequency in réceiving and
sending messages through SMSsignificant differences at .05

2. The clients with different gender, occupation and income level had their frequency to make
use of information through SMS significant differences at .05

3. The clients with different gender and occupation had their degree of gratification to

the information received through SM§vsigniﬁcant differences at .05





