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This research contained three main objectives which were; 1) to study the golf
players’ behaviors; 2) to examine significant factors influencing the golf players choosing the golf
courses; and 3) to investigate the golf players’ behaviors in buying and using the golf products.
The population of this study comprised 2 groups, namely the golf players and the golf product
buyers. The 128 and 272 golf players were randomly sampled from Sandcreek Golf Course,
Amphur Sankamphaeng, and Hangdong Golf Club, Amphu: Hangdong, respectively by simple
random sampling technique. 24 golf product buyers, 4 players from each of 6 golf driving ranges
in Chiang Mai, were randomly sampled by purposive selection technique. Data were collected
from January to March 2009. The results of this study were summarized as follows:

1) The majority of the golf players was 51-60 years old and graduated a
bachelor’s degree. They were businessmen/business owners, civil servants and company
employees and had average income of 20,001-30,000 baht per month. They had been playing
golf for more than 7 years and had 19-24 handicaps. With regards to the golf players’ behaviors,
the study indicated that during weekdays, they played golf on Fridays between 12.00-02.00 p.m.
and 02.00-04.00 p.m., and during weekends they played golf between 08.00 — 10.00 a.m. and
10.00 - 12.00 a.m. with the expense up to 1,000 baht each time. The significant factors affecting
the golf players’ decision in choosing golf course service were, firstly, the selling channel factor,
for instance, the closing area to town, to their accommodation, and to their office and convenient
transportation; and secondly, .the product factor, which were fairway condition and perfect green
with full and smooth grass area.

According to the study, it was found that the personal factors, namely
occupation, avérage monthly income, and handicap related to other services which were foods
and beverages, golf cart, bathroom, dressing room, and playing period during weekdays at the
significant level of 0.05. -

2) With reference to the golf product buyers, the majority of the respondents
were 31-40 years old with a bachelor’s degree. The majority of them were civil servants,
company employees and businessmen/business owners whose average monthly incomes were

30,001 — 40,000 Baht. They had been playing golf for 5 - 7 years and had 19-24 handicaps.

3) In addition, the respondents decided to buy the golf products by themselves.
The period of golf products using time was approximately 5 years. They obtained information
concerning golf products from the golf shops in the golf driving ranges, books, golf magazines,
and other golf product shops. The sources that they bought the golf products were the golf shops
in the golf driving ranges and the golf product shops in general. The time for golf product buying
process was 1 week and the price of the golf products bought was 30,001 — 40,000 baht.





