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The purposes of this study were to investigate: 1) socio — economic
characteristics of carriage service users in Lampang province and 2) factors on service market of
the carriage service users and suggestions for market development. A set of questionnaires was
used for data collection administered with 400 tourists visiting Lampang province. Obtained data .
were analyzed by using the Statistical Package for the Social Sciences program. Percentage,
mean, standard deviation, and weight mean score were used in the statistical treatment.

Findings showed that most of the respondents were female, 41-45 years old,
higher vocational certificate holders, and married. Most of them were private company and state
enterprise employees with an average monthly income of 20,001-30,000 baht. The respondents
preferred to use the carriage service on Saturday and Sunday and during the cold seasou. They
visited sources of cultural tourism such as sanctuaries castles palaces, temples. And livelihood of
each age. Their friends managed tour programs for them.

Market factors had a moderate level of an effect on the selection of carriage
service business using. However, the respondents placed a high level of the importance of sub-
components on product and service; particularly on beautiful decoration of the carriage. Price had
a moderate level of an effect on the selection of service using. The respondents placed the
importance of sub-component on reasonable service charge when compared with other services
such as elephant riding and tram touring. Place had a moderate level of an effect on the selection
of service using. The respondents placed the importance of the sub-component on clean service
areas. Market promotion had a moderate level of an effect on the selection of service using. The

respondents placed the importance of the sub-component on distribution area. That was, there was

an advertisement through radio and there were suggestions on various tourist spots. Personal had
a moderate level of an effect on the selection of service using. The respondents placed a high
level of the importance of the sub-component on an appropriate language used by the carriage
riders. Image had a moderate level of an effect on the selection of service using. The respondents
placed the importance of the sub-component on clean carriage. Process had a moderate level of an
effect on the selection of service using. The respondent placed the importance of the sub-
component on the same standard of distribution places. External factors had a moderate level of
an effect on the selection of service using. The respondents placed the importance of the same
standard of distribution places most. This was followed by economic condition, income of
tourists, tourism promotion policy in the provincial level, tourism promotion policy in the

national level, and similar services such as elephant riding and tram touring, respectively.





