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The qupose of this research is to probe into female teenagers’ attitude toward
appeal dress-code at R.C.A. entertainment premises, Bangkok -metropolitan. The
correlation between various defined factors are tested to determine whether there is any
statistically significant, namely, psychological, mainstream societal-cultural perception

as well as mainstream societal-sub cultural factors.

There are 200 female teenagers, at around 20-25 years of age, who had a night-out at
R.CA. entertainment premises participated in this study. The application of quantitative
method by using interview questionnaire is the tool in collecting all needed data. Percentage,

Mean and Chi-Square are used for analytical process at 0.05 level of significant.

The result shows the motivation of such dress-code came from the impact, at
different degree, of various factors on the above mentioned. However, in terms of correlation
testing, it is found that female teenagers believed wearing clothes as such was suitabte for a
night-out at entertainment premises. It aléo mékes themselves look trendy, pretty and self-
confident in joining with others. Female teenagers in this study admitted that varieties of
media such as TV, magazines, newspapers, internet influenced them in adopting the way
their idols or well-known individuals did. Apart from this, major influence is aiso pushed by
-close friends, colleagues through word of mouth. It is therefore, many female teenagers see

this kind of dress-code for a night-out as an ordinary thing in Thai society.





