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ABSTRACT
Te 138243

In studving the factors that affect the pork buving behaviour of consumer in Bangkok in
order to research the factors that cause the popularity of pork consumption and Consumer
knowledge of beta-agonists effect. The study had samples from both health relating departments
and non-health relating departments by using simple ramdom sampling, disproportional to size
method, and questionnaire to collect data. The statistical tools used to analyze the data were
Testing the difference of two mean , Analysis of variance , Multiple comparison , The Kruskal -
Wallis one-way analysis of variance by ranks test and Correlation. The study found that most of
the meat consumer mostly consumed pork, averaging between 0.51-1 kg. per week. The buying
sources were mostly fresh market. The consumer gave more importance to convenience, hygienic,
and freshness. Price was medium significantly. Consumers still had wrong consumption behavior
and believe, resulting swine breeders raised their hog on feed mixed with beta-agonists. The
wrong consumption behavior and believe were such as favoring to buy lean and reddish pork,
believing that lean fat end better than fatty fat end, and believing that reddish pork not heighten
blood cholesterol. The purchasing places and different favouring meat consumption affected the
purchasing behavior. For other factors, such as, sex, age, occupation, income, religion, education
and status did not influenced the purchasing behaviour. Most of consumer did not know the

hazard and danger in consuming pork tainted with beta-agonists.



