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The objectives of this study were to investigate: 1) personal, social, economic, and
market factors effecting spa service using; 2) spa service using and factor effecting spa service using;
and 3) problem encountered and limitation in spa service using. A set of questionnaires was used for
data collection administered with 167 people using the spa service of five spa service places in Muang
district, Chiangmai province. Statistical treatment on percentage, weight mean score, and chi-square
was done by using the Statistical Package. The statistical significances level was determined at 0.01

Results of the study revealed that most of the respondents were female, 31— 40 years
old, single, bachelor’s degree graduates, and private company employees, For socio — economic factor
effecting the spa service using, it was found that most of the respondents had an average monthly
income of 20,001 — 30,000 baht. They perceived information through internet. Friends, cousins, and
words-of-mouth were found to have an influence towards the spa service using most. The respondents
used the spa service 1 — 3 times per month and they usually used the spa service on Saturday and
Sunday at 4.01 — 8.00 p.m. The respondents used the service for about 60 minutes each time and they
paid the service charge for 501 — 1,000 baht. The market factor effecting the spa service using most
was spa staff and followed by physical presentation, distribution channel, service, price, product,
and market promotion.

With regards to problems encountered and limitation of the respondents, there
was inadequate car park and followed by long waiting list, unreasonable service charge, poor
service, and unclean place. For hypothesis testing, it was found that there was a relationship
between the spa service using and personal, socio — economic, and market factors at the

significance levels of 0.01 and 0.00





