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The objectives of this study was to investigate decision-making of foreign
tourists on the selection of hotel services using in Muang district, Chiangmai province. The
sample group in this study consisted of 400 foreign tourists. A set of questionnaires was used
for data collection. Obtained data were analyzed by using descriptive statistics for finding
frequency, percentage, mean, and standard deviation.

Results of the study revealed that most of the respondents were male, 25-35
years old on average, and undergraduate students. Most of them had their own business with an
average monthly income of 500-1,100 US dollars. It was also found that their domiciles were in
Europe. With regards to the respondent behavior and experience, it was found that most of them
visited Chiangmai for the first time and they stayed there for 1-3 days. More than one-half of the
respondents visited Chiangmai with their families. The respondents perceived information about
hotels in Chiangmai through internet. For their decision-making on the selection of hotel services
using in Chiangmai, they placed the importance of the room rate (price) and they did not make a
reservation for the accommodation.

Findings also showed that the respondents had a high level of satisfaction with
almost all of factors. However, they had a moderate level of satisfaction with the factors on
marketing (services payment) and distribution channel.

T —test statistical analysis support the hypothesis was personal factors had on
influence towards decision-making on the selection of hotel services using and the decision-

making on using the hotel services was on market factor.





