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This study was conducted to investigate: 1) costume purchasing behavior of
consumers at the community enterprise shops in Muang district, Lamphun province; and 2)
factors effecting garment purchasing behavior at the community enterprise shops. A set of
questionnaires was used for data collection administered with 398 consumers who were 15 years
old and above living in 7 sub — districts of Muang district, Lamphun province: Tonthong,
Wiangyong, Sribuaban, Baanklang, Umong, Rimping, and Naimuang. Chi — square and the
Statistical Package were used for finding percentage, mean, and standard deviation. The statistical
significance level was determined at 0.05

Result of the study revealed that most of the respondents were female, 36 — 45
years old, married, upper — secondary school graduates, and hired — workers. They had 4 family
members on average with a monthly income of lower than 5,000 baht. For market factors, most of
the respondents placed the importance of various price and styles of costume, convenience, and
good etiquette of sellers.

Based on the hypothesis testing, it was found that personal factors: educational
attainment, marital status, and monthly income had a relationship with the costume purchasing
behavior of the respondents. For market factors, only price had a relationship with the purchasing

behavior of the respondents.





