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The objectives of this study were to find out: 1) socioeconomic characteristics of
Sai Nam Phueng orange growers; 2) Sai Nam Phueng orange growing; and 3) the effect of Sino-
Thai free trade area establishment on Sai Nam Phueng orange growers in Chiang Mai. A set of
interview schedules was used for data collection administered with 348 Sai Nam Phueng orange
growers in Fang district, Chiang Mai province obtained by simple random sampling. Obtained
data were analyzed by using the Statistical Package for research.

Results of the study revealed that three-fourths (78.74%) of the respondents were
male. The respondents were 45 years old on average, married, and elementary school graduates.
They had Sai Nam Phueng orange growing experience for 6.05 years on average and had 4 family
members on average. Almost all of the respondents (95.11%) had their own land and they had
an area of Sai Nam Phueng orange growing for 12.90 rai on average. Middlemen purchased Sai
Nam Phueng oranges on the respondents’ orchards and they had an annual income earned from
Sai Nam Phueng orange selling for 194,126.44 baht on average. Besides, the respondents earned
an annual income from other occupations for 56,759.52 baht. As a whole, the respondents had an
average annual income of 242,048.45 baht. The respondents used household workforce for Sai
Nam Phueng orange growing and some of them hired workforce. The respondents had 4.88
workforce for Sai Nam Phueng organge growing on average. The respondents preferred to use
grafting for Sai Nams Phueng orange propagation. Raised beds were used for the growing of Sai
Nam Phueng growing.

With regards to the effect of Sino-Thai free trade area establishment, as a wholc;, it
was found that the establishment did not have an effect on the respondents. Considering on each
aspect, it was found that there was no effect on the following: 1) production and harvesting
process; 2) Sai Nam Phueng orange tree care taking; 3) an amount of Sai Nam Phueng orange
yields; and 4) delivery of Sai Nam Phueng orange yields. For marketing, it was found that there
was no effect on the following: 1) problems in Sai Nam Phueng orange selling; and 2) new
market trends such as goods processing and grouping of Sai Nam Phueng orange growers. For
quality of life and society, there was no effect on the following: 1) quality of life and social will;
2) investment of other business; 3) need for occupation changing or planting other kinds of crop.

However, the respondents had an increase of economic effect on growing and maintenance costs.





