228858

= oar qy; ds'.z‘l J A 2 = w1 e 3
mseasiliiiagilszasiiefnunilasediulssaumsaatahiinadenis
.ef = o o =4 =] W s ' g g‘_li = - ot
YonanduNABUNI ANTIETIveINs UMINeai 1 uasefnuDeilyuwazglassaniing
Y
1 o= e =t < a T o a w 1
aonsdendniuainounianauas svesfiumandoade ludunoiios faniauw Tas
Y o I Y 9/ o ' W o ) v ] n{ag = =4
Aaveldinussmdoyadsumindeasnludunedios Saniauu Aunzifiousanziion
o o i = " o o 4 = o
M3t $1u9u 35 510 wag Idhhdeyaii 1dindns i Tasld Tusunsudniagiions i

LT

wamsAnyMu N gumanneadisdiulngfiongsening 41-50 ¥ Tasfnm

au

=y A

s = o v 3/ = 9 o =1 [ g =
Tusgaulsyane 11@“1nmum"flumwmmammmiaﬂﬂﬂﬁ UzluuuveImsiaainImsz
ﬂ a 7 a 1 o o A o ar 1 g/ 1 = =
Wudnyazvesneuaudine Nilszaumsal lumssumuneasesenig 6-10 1 Taoll
518185219149 2-4 Auumaell

o " . e " a‘? o ow a = =] ]
Tasaudszaunisaaianiinanensfonaniunasunsanamasany

ar 1 o ar al é ) ar 1 1
Fumnneadnldanudidgylassinlusedunin Wonoisarluiledvdoswui

Y
i
¥ o ' o ar Y i = T [
Arummnneaelianudidgylussdvmayadiu 1dus Sundadaual dugesmemsia
Hmig Aunszuiums Auyaains Mudnvaznmenn Mumsduadumnna uas
A5 muddy
LYY - Y = dld. -—‘2‘ =y [ o =
aszuaumsaadulalumsidonlyusnsdlinamsdeniniusinounsa
=1 a 1 ' g a ow
naasveadiumnneads wudh lumsifendendadtusinounsanaumadedlidoya

o =4

= = ar o = ) [l g W LYY = ni? =
ALNDINAUNINVDINAANUNNINNGA uraveyavIashlFlumsaaduluiondono

H T [}
yanangsnaieulurimsgshvaeaths Tasinsaniawesndndual uagsinaidefiazain
3
1 o ar o =4 =4 T - e =
AeumsiendendaduMaounianaudss Taslinnuiawe ludendndadinounianauiass
nldegluilegiuluszdvihunarsdeszimnag
AsumnnoaiealamlumsiduasnandausinounIanuas ufvady
A & e dee oA EY a w0 ' )
(59 waaduaiiliidenties andasusuaazlsannaoudiags sveznennlsanuing
A x 1 = [ o 4 o : = oar a3
naamuiineaie miduasunsaaia lidany wiinnuwnannuiinernuisoandafusiua
avdszan yasudsdui lduszdeuwSailunuiany wozmsdansTaguietagau Tull
3 3 ar 1 Y Ay =) 3/ - oo a5 A
anuaoanded laedsumunneadslidemuonuzie nsadwandus ininnumanray
@ 1 o a - a
asanums IFnuluudazdszn Imssmuanmliminzauduguainvesndaiua
ar o a 1 =t @  a o [ = a3/ s
sulgsmsvuimsdadaldasanar ImsTavandsznduiusnmsduasumsuneliasedy
anuiiluei Iimsdadneusuanuinenuniadudiuaazlszan Insdandagaiuds
Auimldfianuazadniie Iiigndwiu lded1uruda uazaisiimsineusuniinanufoady

= = A 3 = 2/ = 53'
nszUIUMI luMsKan Ysulsanszuaumsnaaie limsuimsgnaisiai v



228898

The objectives of this study were to investigate: 1) marketing mix factors
affecting the construction contractors decisions on the purchase of ready mixed concrete in
Muang district, Nan province and 2) problems encountered in the purchase of ready ‘mixed
concrete. Informants in this study consisted of 35 construction contractors in Muang district, Nan
province. Obtained data were analyzed by using the Statistical Package.

Results of the study revealed that most of the informants were 41 — 50 years old,
bachelor’s degree graduates, and business partnership owners. They had construction contract
experience for 6 — 10 years with an anﬁual income of 2 — 4 million baht. They placed a high level
of importance of marketing mix factors affecting the construction contractors made decisions on
the purchase of ready mixed concrete. It was also found that the informants placed a high level of
importance of the following: product, distribution channel, process, personnel, physical
appearance, market promotion, and price, respectively.

For the decision — marketing process on the selection of service using affecting
the purchase of ready mixed concrete, the informants placed a highest level of quality of the
products. Information sources used in the decision — marketing on the purchase of the products
were friends involving in construction business. The informants also placed the importance of
product price and convenient location before purchasing the ready mixed concrete. They had a
moderate and high level of satisfaction with the ready mixed concrete.

For problems encountered in using the service of ready mixed concrete, the
informants had problems in the following: few products to be chosen; a high level of price of the
products; the factory of ready mixed concrete is far away from the construction site; vague market
promotion; staff lack of knowledge on each type of the promotion; product order booth is untidy;
and product disp.lay is not in conformity

For suggestions, the informants suggested the following: 1) the ready mixed
concrete should be diverse; 2) appropriateness of price determination; 3) punctuality of delivery
service; 4) public relations on sale promotion should conform to the facts; 5) provision of training
on the knowledge of each product; 6) clear product order booth; 7) training on production

process; and 8) improvement of production process.





