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The objectives of this study were to investigate the following: 1) demographic
characteristics of Thai tourists visiting Pai district, Mae Hong Son province; 2) level of
importance of market mix factors; and 3) relationships of market mix factors influencing Thai
tourists to visit Pai district, Mae Hong Son province. Respondents in this study consisted of 400
Thai tourists visiting Pai district, Mae Hong Son province obtained by purposive sampling. A set
of questionnaires passing content validity test was used for data collection. The data collection
was conducted during December, 2008 — January 2009 and analyzed by using the Statistical
Package for the Social Sciences Program.

Results of the study revealed that most of the respondents were female, single,
and students. They were 27.86 years old on average, the youngest was 15 and the oldest was 70
years old. The respondents had a monthly income of 12,547.28 baht on average, the highest was
100,000 baht and the lowest was 2,000 baht,

Findings also showed that, as a whole, most of the respondents placed a high
level of importance of market mix factors. Most of them placed the importance of product, price,

market promotion, and distribution channel, respectively.





