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The objectives of this study were to investigate: 1) marketing factors and
external factors on Payon fermented pork consumption of the consumers. Needs for Payon
formented pork consumption of the consumers. Informants in this study consisted of 400
consumers living in Muang district, Chiangmai province. Percentage, mean, standard deviation,
and weight mean score were used in the statistical treatment.

Findings showed that most the informants were female, 36-40 years old, higher-
vocational certificate holders, and married. Most of them were private firm and state enterprise
employees with an average monthly income of 5,001-10,000 baht.

Based on marketing factors effecting Payon fermented pork consumption of the
informants, product packaging was found to be important in terms of quality, cleanliness, and
attraction. Besides, The informants placed the importance of price, place and market promotion.
In other words, they placed the importance of diversity of products and convenience in the shop,
convenience in purchasing by using credit cards, and courteousness of shop assistances.

For external factors effecting consuming behavior of the informants, it included
economic condition, competition, and social / cultural condition. All of these sub-components
were found in a moderate level. Diversity of western food and western food restaurants were
found in a high level whereas the following were found in a moderate level: policy planning on
the distribution of products; provision of products listed for promotion in various occasion ;
market competition against other brands such as premium, discount and advertisement ; economic
condition ; determination of distribution and market plans for consumers ; clear classification and
arrangement of products in the shop ; determination of the plan for product distribution meeting
needs of consumers ; diversity of social food ; and level of an effect on the fermented pork
consumption or purchase,

In the case of needs for the product, most of the respondents stated that the taste
of Payon fermented pork was constant which met their needs. However, its live shelf was shorter
than as identified on the lable. Most of the respondents agreed that Payon fermented pork had a
reasonable price, cheaper than other brands, and sometimes had discounts. For distribution
channel, most of the respondents stated that there was a car park and the product could be bought
easily and all the time. For market promotion,most of the respondents perceived that there was a
premium, followed by correct advertisement and the advertisement was done through television,

radio, and printed media..





