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The Halal foods market trend to be more imperative for Thai export sector

because of its huge relative figures in term of populations (1,800 million Muslims,

one forth of population worldwide) and enormous capital (150,000 — 200,000 million

US dollars). While Thailand export value is only 300 million US dollars. Thailand, an
important exporter, then has an opportunity to increase its number of Halal food

export.

The research on “The Study of investment potential in Halal food industry for
exporting of Thailand to Muslim countries” aims to investigate and analyze
Thailand’s potential in Halal food manufacturing industry for exporting to Muslim
countries. The factors that have impact on investing and developing Halal food
industry for exporting cannot be considered only the external factor like Halal market
in Muslim countries. There are also important internal factors such as the
Government’s policy, efficiency of human and natural resources, and capability of

private sector. These mentioned become hypothesis of the research.

According to the study, it is found that Thailand has potential on material for
manufacturing and human resources including quiet high capability of private sector.
While its weakness are lacking of integrity of governmental agencies including
uncontinuing of Government’s policy. Furthermore, Muslim organizations that have
important role to build up credit of Halal sign for Mislim world, would be more
integrative in working out together for making a trust for Thai standard and brand on
the world market and for decreasing a disadvantage, as Thailand is non '— Muslim
country. There are a huge opportunity for the country to capture in the global market

so it is not too difficult to increase Halal food shares of worldwide.





