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The objectives of this study were to analyze competitiveness of Thai export chilled and
frozen halal chicken in The Middle East. The studied countries included United Arab Emirates,
Saudi Arabia and Kuwait.

The research methodologies used in this study was Reveal Comparative Advantage
Analysis(RCA) and Market Share Analysis(MSA). The result from RCA analysis was used to
compare the competitiveness of Thai export with others in the three importing countries in the
Middle East. The period of studied was between 1997-2003. In addition, this study used MSA
method to analyze market share of Thailand Chilled and Frozen Halal Chicken and Those of other
exporting countries in the three markets. The advantage of market share analysis was that it can
explain whether the effect of market share shifting among exporters was from changing size of
the market or from competitive ability. This study compared the average market share between 2
time periods, 1997-2000 and 2001-2003.

The result of RCA showed that, Thailand has reveal comparative advantage in exporting
chilled and frozen halal chicken in the United Arab Emirates. Even though the total import
quantity has been declining due to shrinkage of the market. Despite the decreasing market size,
Thailand can prevent market share loss better than other exporting countries in the same market.
For Saudi Arabia and Kuwait, Thailand does not have reveal comparative advantage in exporting
chilled and frozen Halal chicken in both countries.

The finding of Market Share Analysis that analyzed the change in average market share
between 1997-2000 and 2001-2003 indicated that in United Arab Emirates Thailand has gained
an increase in market share as a result of competitive ability but does not have advantage from
changing(declining) market size. In Saudi Arabia Thailand has gained market share as the effect
from changing in competitiveness but loosing market share as a result from shrinking market size.
In Kuwait, Thailand has gain market share as a result from both changing of market size and
competitive advantage over other countries.

The suggestion from this study is in term of policy improving export policy and
increasing support from government sector. This could be in form of government and private
sector negotiation to increase export. In addition pfomotion in various form is needed. The
warning system and marketing information when export market change due to policy change or
other factors should be improve. The study on consumer preference in this markets should be

done to help increase marketshare.





