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The objectives of this study were to find marketing factors effecting the decision making
for renewal the policy of motor insurance buyers in Muang district, Chiang Mai. Data used in this
study received from questionnaires administered with 400 samples of motor insurance buyers in
Muang district, Chiang Mai province. The data were analyzed by using Statistical Package for the
Social Sciences (SPSS). Results of the study revealed the following:

Most of the respondents were female, lower than 30 years old, single, bachelor’s degree
holders, and private firm employees. Most of them had an income of less than 10,000 baht per
month. Most of them had a car under the protection of motor insurance (type 3). They used the
insurance service for about 1-2 years. They used the service of Viriyah Insurance company.

For market mix factors of the service — product, service, distribution channel, price,
personnel, physical environment, and market promotion, it was found that these factors had a high
level of an effect on the renewal of motor insurance of the respondents. It was also found that sex,
age, marital status, educational attainment, occupation, and income had a significant difference

level of an effect on the decision making on the renewal of motor insurance of the respondents.





