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The objective of this quantitative study was to explore personal factors and
marketing factor on services affecting decision in the selection of a hospital for pre-natal care of
pregnant women in Muang district, Chiangmai province. A set of questionnaires was used for
data collection and analyzed by using the Statistical Package to find frequency, percentage, mean,
and standard deviation. Besides, t-test, one-way analysis of variance, and LSD method were also
used in this study. Results of the study revealed the following:

Marketing factor on services had a high level of an affect on decision in the
selection of a hospital for pre-natal care of pregnant women in terms of the following: product,
personal, image, service process, price, place, and market promotion, respectively.

For a comparative study on marketing factor an services affecting decision in the
selection of a hospital of pregnant women, as a whole, it was found that differences in educational
attainment, monthly income, and welfare had an affect on the difference of the decision.

For suggestions, improvement of modern medical equipment should be done an a
priority. This can create confidence of service users. In the case of price, service charge should be
determined and informed before using the services and it should suit to the current economic
condition. Also, the hospital should have clear management on general affairs such as tidiness,
security system, parking lot, toilet cleanliness etc. For market promotion, the hospital should
place the importance of quality services to impress service users, resulting in words-of-mouth
Besides, The hospital should offer normal delivery package relevant to welfare that service users
will receive. For personal, the hospital should have full time well-known physicians who are very
competent in medical treatment. Also, nurses should be more informative. As a whole, hospital
personnel must have service mind and keep image and quality of the hospital. For service process,
the hospital should have physicians providing 24 hours service with quick steps and be able to

meet needs of service users.





