239787

= oo d’l -y ar 1 ﬁ' = a:; = .:; ar r =1 ]
1153301309 NYANTSVANBUNOIF I UNA UM LR TuT s TaFeeTud
o o A o v ar = o ¥ 1
Usznerlne Binguszasdmiie DAnwdnuuzdIuyana deu vazrsugnsveuinvounisn
= =2 - ar e ¥ :; " a; = d‘ o [ | 1
¥ 2)AnNgAnssuMsaaau lamsvesiensunezaunauune ludandagoslny
dszma'lne 3)dnudamganssumsneunerluseniemsnouierveainnouns1s1duy
= o @ e v w dw - 1 — 1 1 = = oo
waz 4yuasizvilatenianuduiustunganssumsneauienlusennamsneunes msIve
-ﬂy Gl = d = o LT ¥ e ﬂ ] T -t PR ] P
11¥I5msuaTzMiFIE1599 nqualesenAnyluinneuNeIFIUMAUMINIMB UYL
[ @ ] &£ Sa YPmet Voo ' w o A & e o
TudmdaFealni 59 400 510 F1181935msquiedreuuuiudy wisdioldlumsiiy
qf 3 d.yd! — d'l o ar o =1 9t 3 = =
sausamdeyansail fie uuvdeuniwinieth ludunivel msinudeyaduidumsludou
FuNAN WA 2552 Dufouunsiau w.e. 2553 uazinsizidoyaldadanssaun
= " ar » :; 4 c& H =
Wan5398 wuh dnvieufisartumnaase dhumwene ogmie 37.40 7

= 1 ar

Taslidunogerfoluunsidesld sesaaulunamanieds uasilane uazuaumaniasg
-] ar é o L 1 i = ﬂ' 3 1 a
awdwy Fufluwinneuioafidumannadiomiouamanidsegluniaa usenves
Uszmetu Dfluwanitinnuniydu Taduasygivgs Wnveuiivasifuduingims
w2 = & = < 1o 3/ ar L) =
gaufnueylsyamiodiynias dulnghanuiludinsmsuazminnussiommae
ar &4 9 = o =5 3/ o v =3
wiinnunsegninluuiinensu Taslisrwldsumasdadon 11,561 noau (Uszam
57,805 UN)
wamsIvenganssumsaadulamsneuienounszaumenuionlusaia
-t | ] Tt ar T H L é r =1 ¥ H 1)
woelud wud dnneunersTuninninis dadulaneaiorlulsemalnelag a1y
VsEMinie? tazduneiounedemssmaumatuwminauluusEn wasduiou dau
-] d' L] d' =4 c‘ L) .Ci t?: = o o 1 c; d.
Snunumeunientlsemea Inelu 5 Ynruuunae 2.19 ass Taslisnnuiusuiisunie

ar ar o T { 4 ar v o
sz 4 U saziidagilssasnnisuiveuneuiensinieu uazsunaitionin ludu



239787

- o 4 & 1 o o Y o o ¥ a a2 v o
msamaineuieIrIIwnu deleniiszauanudngaenganssumsaadulenoun
dumanmeuns luiwmiadesInunldazuuumasgegaluudazdm 1) Jesedudum

ar

x . = = o A aa o dd =1 s ar 3
wazuiMs fie aouiiesnmlnvirminmenutazianulasansluszaugs 2) Yadoam
) a4 w o o 1 ar = ' H

51 Ao uAANIR235IMgN 3) ededugeanimssamsdudmeuiiod Ao Msasaves
TlsunsumsnoanoauazAnusy Tasr 1 Intemet 4) Ydoduduaiumsaaindo a5l
Tals Tusunin Issusuuazanomsiu

HANSIVIAIUNGANTTUNITNBUNSIVBNINNOUNIFIVY WUININVIBANE?
co 1] o (L - ar - — o g Ag o 3 ~
Sun livesemmaseadion)szania dszanenssuiuyudadrsiu Stuaudoon
nounvraouineuiionlszansssuaa dmsud e daveuionsBudulnain
Tulsausy dawsmmiminveuiivnsitusesinlusiandszunm 1,001 - 2,000 VM A
NHANTINNYINVDINITUAZMTUUNL WuIninveunevudu Ingsullseniueinis

¥ @ 1
e ewmsiiudies uazemsIu mSungAnssuMIFeTuMUazYeINsEan wuhdu
L= | é’l' =) 3 éf 4 = g d’ll Fy x-.".l‘l 24 9 =
Tnajidende Auiwewhnilszmnemsiiuiios Fudnlsznndediuiios Wudu uazd
1 g é’ =y ) ci lc.‘: L] 1] v EEJ - 1 .ai -~
mlsnelumsseduaunfoeghn 9,624.69 1masAU dauuHAINFRAUMINNNTARS AnA
4 o 1 o @ o ¥ P - !-g s Y oA w0 =] =T =]
lumnsan dmiumgraminnesienniduligFeduiiidadiuguiundud biliguam
IS 1z du 9 (@ui ldaseduanudesns mahnduihudin)
= o Aet w a oo = ¥ 1 ¥

wan1s5aveilavenianuduiusiungAnTsuN1INBUNgluIznI1ens

viouiion nuh Tedudru mel 01g duiiegerdo seaumsanul 013w dnuazasounss 51014
a v oA ar g w v P ¥ =] w w o =

magaodou Jagilszasnanlunsveauiion uaznqudrededianuduiusiunganssunis
veueufierrIIuetelitivdAnnedda (P <0.05) Taslianuuanarsnuinlungdnssy

m3svsungIveninnoune luusazdu



239787

This study on “Chinese Tourists’ Behavior in Chiang Mai, Thailand,” aimed to
study the following: 1) personal and socio-economic characteristics of Chinese tourists; 2)
decision behavior of the Chinese tourists before visiting Chiang Mai; 3) behavior of the Chinese
tourists during their visit in Chiang Mai; and 4) analysis of factors associated with travel behavior
during their visit. This study employed a surveyed analysis. Respondents in this study consisted
of 400 Chinese tourists visiting Chiang Mai obtained by accidental sampling. A set of
questionnaires was used for data collection from December 2009 to January 2010 and analyzed
by using descriptive statistics.

Results of the study showed that more than one-half of the respondents were male
with an average age of 37.40 years, and residents of Shanghai city, Guangdong province, Beijing
city and Jiangsu province in eastern China. Majority of the respondents finished bachelor’s degree
and were employed in private companies or government offices with an average monthly income
of 11,561 yuan (approximately 57,805 baht).

Regarding the decision behavior of the respondents before visiting Chiang Mai, it
was found that the respondents decided to visit Chiang Mai on a four-day group tour consisting of
their co-workers and friends. They visited Thailand for 2.19 times on average over the past 5
years. Their main interests were relaxation and sight seeing. Factors most important in the
decision making of the respondents were the following: 1) products - beautiful scenic views, and
a high level of safety; 2) price - cheap package tour; 3) distribution channel - convenience in
reservation of itinerary, accommodations via the internet as well as helpful suggestions from tour

companies; and 4) market promotion — hotel and air ticket promotion.
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For travel behavior of the respondents, the following were found: 1) places: most
preferred to visit the temples, destination of man-made events while minority visited natural
tourist attractions; 2) accommodations: they preferred hotels with the room rate of 1,000-2,000
baht per night; 3) food: they preferred Thai, Northern Thai and Chinese dishes; and 4) souvenirs:
they preferred indigenous food or local products such as cotton clothes, costing 9,624.69 baht on
average. The respondents preferred to spend much money at Night Bazaar market. The main
reason the respondents did not buy souvenirs was because of its low quality but high price. In
| acidition, the product did not meet their needs and it was inconvenient to bring home.

For factors related to the travel behavior of the respondents, there was a
statistically significant relationship between travel Behavior and sex, age, domicile, educational
attainment, occupation, family type, an average monthly income, main purpose for visiting, and

reference group. There was little difference in each aspect of travel behavior of respondents.





