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The objectives of this study were to investigate: 1) perception of public relation
media type for Chiangmai zoo tourism and 2) guidelines for the improvement and development of
public relations media. Four hundred sets of questionnaire were used for data collection and
analyzed by using the statistical package.

Results of the study revealed that most of the respondents were male, 21 — 30
years old, single, and bachelor’s degree graduates, Most of them had a domicile in the North of
Thailand. The respondents had a high level of perception towards issues concerning about
Chiangmai zoo tourism through website, television, werds—of — mouth and Mobile advertisement
Besides, the respondents had a high level of perception through media: printed media, radio,

television and internet.





