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The research attempted to identify the factors which influencing the selection of
air express courier for the air transportation of silver jewelry and garment-business in the
Bangkok Metropolitan. The data collection via mail surveys in 3 stages of surveys. The
first stage of surveys purpose was to identify shippers who using air express courier and
to develop a list of factors. The second stage of the surveys purpose was to indicate
degree of important and satisfaction Ievel“of each factor in the list by direct question. The
data of this stage was analyzed by The Quadrant Analysis to prioritize the factors. The
third stage of surveys was used the Conjoint Analysis technique. The result used for
develop a Choice Logit Model with the Binary Logit formulation to evaluate the
significance of each factors.

The analysis result revealed that factors which influencing the selection of air
express courier Vfor silver jewelry business were on time delivery, delivery time at
destination count from starting of office hour and loss opportunity. And factors for
garment business were on time delivery, loss opportunity, correction of bill note and
correction of information by customer service call center. The “On time delivery” was the
most significance factor which influencing the selection of air express courier for both

sampled business.





