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Abstract

The study of Electronic Marketing Communication Towards Buying Decision
Behavior, which aims to research the consumer behavior in term of receiving message
through electronic marketing communication channels. The research compares several
channels of electronic marketing communication that lead to buying decision. The method
is information collecting from 400 targeted respondents.

The summary of research result indicates that majority of respondents
selected the following electronic marketing communication, which is the best tool for buying
motivation respectively:

The information search through internet by Search Engine system
Reason: convenience of use

PR news release through internet
Reason: providing more useful information for buying decision

Web link of product that appears on popular website
Reason: always find the data, easy remember

Static Banner or animated Banner
Reason: motivate audience to get information, outstanding banner

Advertising Email to member

Reason: reach to the real target group

Word of mouth marketing

Reason: enhancing creditable image to product



