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The objectives of this study were to investigate the following: 1) general
conditions of ceramic industry in Lampang province; 2) structure of ceramic product distribution
channel in Lampang province; 3) behavior of members on ceramic product distribution channel in
Lampang province; and 4) problems encountered in ceramic product distribution channel in
Lampang province. An interview schedule was used for data collection administered with 94
ceramic industry entrepreneurs in Lampang province.

Results of the study revealed that most of the informants did their business in the
form of a company limited. Twenty percent of their products were exported particularly to west
Europe. However, Bangkok was an important domestic market.

With regards to the distribution channel of domestic market, the products were
sold through middlemen and transported by lorries. Meanwhile, that of the foreign market was
done through various media such as website and printed media and transported by ships.

For behavior of members on ceramic product distribution channel, they were
selected based on financial condition. The informants chose to sell their products through
members since it could help expand the market and increase sale volume. The right of members
to return damaged or low standard products was employed as a strategy for attracting members.

In the case of problems encountered, high transportation cost and late delivery
were most found among the informants. This was mainly because of unstable political situations
and natural calamity. Other problems included products were support from the government sector

such as foreign and domestic ceramic product exhibitions.

Ceramic industry can be expanded both in foreign and domestic market if the
~ entrepreneurs increase distribution channel such as their products can be presented and sold
through internet. Besides, their products should be continually developed and exhibited both

inside and outside the country for effective public relations and an increase of income.





