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# # 5284707528 : MAJOR DEVELOPMENT COMMUNICATION
KEYWORDS : COMMUNICATION METHOD / LOVE STORIES / SUGGESTION GIVEN
/ USES AND GRATIFICATIONS

PLOYLALADA CHAIBOONRUANGSIN : COMMUNICATION METHOD OF
HOSTS OF CLUB FRIDAY RADIO PROGRAM AND USES AND
GRATIFICATIONS OF AUDIENCE. ADVISOR : ASSOC. PROF. PATCHANEE
CHEYJUNYA, 246 pp.

248224
The objectives of this research are to study communication methods of the hosts of “Club Friday” radio
program as well as listening habit, satisfaction of listeners and how listeners apply what they’ve learnt from the show.
The research is twofold; (1) a qualitative approach that data would have been retrospectively collected since
September 2010 till November 2010 by both using non-participant observation technique and performing an in-depth
interview with the hosts, and (2) a quantitative method which was carried out by conducting a listener survey to 420
people in total.
The results are as follows:

= Patterns of communication can be sorted out to: (1) directions of communication including both one-way
and two-way communication, and (2) types of communication which are semi-formal and casual communication.

= The communication styles are divided into: (1) love stories of straight people, homosexuals, and so forth
recounted by audiences who participate in the program at home. The purposes are to share an experience they have
with those who were listening to the show, to ask for a good piece of advice from the show hosts, to somehow release
their problems by telling others, and to receive moral support. (2) Suggestions given by the hosts which steps and
techniques such as preparing for upcoming stories, listening to audience’s problems, digesting the problems, and
figuring out a solution have been used by the hosts. The general perspectives they provide are to accept reality, to
solve problems straight to the point, to be clear to one-self, to abide by morality and ethics, etc.

= The attractiveness of presentation, i.e., respectability, reliability, speech personality of the show hosts, and
any other characteristics.

= Those who listened to Club Friday take advices regarding their married lives from a show on radio the most,
and with presentation styles and tones of the hosts, the show “Club Friday” has made the most-listened-to radio
program to listeners. In addition, the listeners are very satisfied with attitudes acquired and viewpoints gained by
listening to life's problems of other Club Friday’'s fans who participated in the show during broadcasting which enables
them to apply some of whir;h to their lives most beneficially and develop solutions to overcome their life issues most
efficiently as well. Besides, it is also found that the application as mentioned is somehow related to the gratification of

radio program listeners.

Department : Public Relations Student’s Signatureﬂby\ﬂad(k Cha\boonmam‘s}n
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