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The objectives of this research for development were to: 1) investigate the process
of the interpretation model in tourism destination based on local peo{)lc participation and the
determination of the efficiency indicator characteristics of the interpretation model; 2) investigate
and try out the process conducted in Phayao province; 3) evaluate the efficiency of the
interpretation model; and 4) determine the form of the interpretation model. The combination of
qualitative method and quantitative method were applied with data from both literatures and data
collection. Data were collected by in-depth interview with 40 community leaders and 608 visitors
from 15 villages that received the Thailand Tourism Awards in 2007. Additionally, 10 specialists
were interviewed intensively. After that, the interpretation model was used and evaluated. Focus
group and the investigation of Index of Item Objective Congruence (I0C) was conducted with 11
specialists.

The results showed that the interpretation program model in tourism destinal@on
based on local people participation should consisted of L4T PINE (L: Leader, 4T: Team; Tourism
area; Tourists; Theme, P: Participation, I: Interpretation design, N: Network, and E: Evaluation).
LAT PINE Model consisting of 9 components was shown as follows:

L (Leader) Important characteristics of leaders in the area of interpretation were
personality, knowledge and ability. Good personality consisted of sacrifice, conservation
awareness, appreciation in uniqueness of the community, creation, good motivation, good
management, ability for developing the interpretation process, good human relation, good
connection, and respected by local people. The factors of knowledge and ability were
interpretation knowledge and knowledge of the understanding in uniqueness of local area such as

history and strength point of the community.
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4T (Team Tourism area, Tourists, and Theme) Team consisted of project
committee for the interpretation program and development of committee in tourism service and
interpretation. For tourism areas, tourism area and resources should be surveyed and evaluated on
the potential of tourism resources and the determination of the interpretation points. For tourists,
behavior of visitors that were message receivers should be analyzed. After analyzing the previous
factors, environmental impact assessment, land use planning, analysis of position of products or
tourism resources should be analyzed and then theme was set. For theme, method and main theme
of the interpretation in each area in the scope of study were set. The interpretation in each area
should link together with clear objectives of activities. Finally, interpretations in each area were
obtained.

P (Participation of local people) It should involve in almost every process from
the beginning to the end. AN

I (Interpretation design) It started from making first draft and designing interpretation
model in each area based on the theme and enhanced local people to participate in every process.

N (Network) The success of the interpretation model in tourism destination based
on local people participation needed network of social capital in the community such as working
committee, network of home, temple, school and other networks such as academic network,
government agencies, tourism business and tourism community network.

E was evaluation. The interpretation model should be evaluated by experience of
users that were visitors and local people.

The indicators of interpretation program in tourism destinations based on local
people participation should comprise SKAP and S: Satisfaction of interpretation design/media.
There were two types of satisfaction: satisfaction of tourist resources and satisfaction of media.
K: Knowledge of interpretation message, A: Attitude of interpretation program, and P: Protection

behavior.





