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ABSTRACT

The objectives of this study were to explore: 1) marketing factors effecting
customer decision to buy plants and materials from plant stores in Muang district, Chiang Mai
province, 2) problems encountered and suggestions on plants and materials buying in Muang
district, Chiang Mai province. A set of questionnaires was used to collect data and distributed to
400 customers who bought plants and materials at Kumtieng, Pratu Haiya and Ruamchoke
markets. The collected data were analyzed by using the Statistical Package.

The results found that most of the respondents were female, single, aged
between 20 — 30 years and bachelor’s degree holders. They lived in their single house and worked
for the government sector and state enterprise They had on income a of 5,000 — 10,000 baht per
month. The main purpose of plants and materials buying were to decorate their houses.

The marketing factors which effected the respondents buying decision included
various kinds of plants and materials, and its price is cheaper than that of other markets. Besides,
the markets were convenient to be accessed with parking areas. Stores in the markets were nicely

_decorated together with grouping and arranging prominently products on shelves. Marketing
promotion, assistance and recommendation given by polite shop keepers were also needed by the
respondents.

Problems and obstacles associated with the decision to buy plants and materials
of the respondents were few products, non-specific and unstable prices, few parking areas, no rest
area, little knowledge of products and a moderate level of services of shop keepers.

For suggestions, the stores should provide home garden designs, product

delivery, more products supply, good quality, clearly specific prices and tidy shelf-arrangement.

For market place management, toilet, food shop, parking and rest areas should be available for
customers as well. According to the market promotion, promotion activities should be exhibited
monthly, the store keepers should truely have knowledge related to plants and materials Service

minds should be trained for the store keepers.





