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The objectives of this study were to explore: 1) attitude acceptance of abortion of
the higher education students in Chiang Mai; 2) media effecting abortion decision of the students.
This quantitative and qualitative study was conducted with one hundred and twenty-two students
of Macjo University. They were randomly selected to participate in this study.

The quantitative study was conducted for investigating the acceptance attitude
towards abortion of the students. Respondents in this study consisted of 120 Maejo University
students obtained by random sampling. A set of questionnaires was used for data collection.
Obtained data were analyzed for finding frequency, percentage, mean, and standard deviation by
using the Statistical Package. Findings showed that most of the respondents were male, aged 18-
24 years old, and undergraduate students. It was found that instructors and the public had attitude
of uncertainty in the abortion decision. However, the respondents and friends accepted the
abortion decision. In contrast, parents did not accept the abortion decision.

The qualitative study was conducted for investigating media effecting abortion
decision of the students. Snowball technique was used for random sampling and 4 students were
obtained In-depth interview was used for data collection with the 4 students. Results of the study
revealed that the sample group had an abortion 1-2 times. The media had an effect on the
awareness stage were lover, friend, and the students themselves. Friends an people having the
experience were found in the seeking information stage. For the evaluation stage, the followings
had an effect on the decision: friends who used to have experience, doctors, and nurses. For the
decision-making stage, people having the abortion experience had an effect on the decision to
have abortion for the sample group having few abortion experiences. Results of the study

revealed that the sample group had an abortion 2-3 times. The media had an effect on the

- awareness stage were students themselves. In the seeking information stage were friends. For the
~evaluation stage, the followings had an effect on the decision: friends who used to have
experience, doctors, and nurses. For the decision-making stage were students themselves have an
effect on the decision to have an abortion of the sample group having many abortion experiences.
For persuation techniques; in awareness stage by friends having successful abortion, in
convincing stage by presentation of people and friends having abortion experience, in decision-
making stage by comparing abortion centers and facilities; post condition healthiness and

expertise of doctors and nurses.





