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Abstract

This study investigates aims to compare communication methods on the perception of sadness.
We aim to compare the influence of communication method of Face-to-face (F2F) and Facebook
on the intensity of sadness perceived by the receivers. A total number of 112 participants who are
students of Thammasat University whom enrolled in the course of general psychology (2"
semester of 2558) was chosen by the method of non-probability sampling; convenience sampling.
After that, the subjects were divided into 2 groups and each group received a message in different
ways (F2F and Facebook). Then, the participants were required to complete the questionnaire
measuring the emotion they perceived. The questionnaire consists of 3 parts: the first part required
participants to identify the emotion they perceived from the sender, the second required
participants to rate the intensity of the emotion they perceived by using Affective Dimension of
Valence from Self-Assessment Manikin (SAM) which has r =.857 when comparing with Affective
Slider and r = .97 when comparing SAM with Semantic Differential Scale, and the final part
required participants to describe the factor they used to perceive the emotion stated above.
Although all of the participants could perceive the emotion of sadness, descriptive statistics
suggested that 55.30% of the participants that received the message via F2F perceived the emotion
by observing non-verbal cues of the sender, whereas 80.30% of the participants that received the
message from Facebook perceived the emotion through viewing the text. An independent sample
t-test found that the F2F group perceived sadness at a significantly greater degree than the
Facebook group. (t = 2.280, p = 0.0125)
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