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Abstract

TE 141002

The purpose of this rescarch were o study relationships among personality | carcer
attitudes and carcer success of  mdustnal — sale representative and o examine predictive powers
of cach personality tactor | carcer atitudes on career success of mdustnal — sale representative.

A Correlation rescarch design was used. The population was 1,050 mdustnal- sale
representatives who works m an indusirnial company and have at Ieast 3 years work experience.
The rescarch mstruments were matled to the population, except ones who work m Bangkok were
contacted personally. A total of 318 completed questionnaires were returned, response rate of
30.28 % . The rescarch mstruments consisted of a personal data questionnaire, a carcer attitudes
questionnaire, the NEO - FFI personahty imventory and a career success questionnaire. Data were
analyzed by using descriptive statisties, a correlation analysis and a stepwise multple regression
analysis.

The rescarch fo ind that

1. Extraversic n, conscicntiousness and carcer attitudes were positively related to career
success of industrial — sale representative( p < .01). Nonetheless, neuroticism and openness  to
experience were negatively related to carcer success ( p < .01, .05 respectively). There was no
correlation between agrecableness and career success of industrial — sale representative.

2. Only two factors of personality | 1.e., extraversion and conscientiousness were

jointy predicted career success of industrial- sale representative{ p < .001).



