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2.2 NYGNNITAINLINUINE
2.2.1 nMsgaNsuwmAlulat (Technology Acceptance Model : TAM)
Davis (1989) limunTumanissaniumalulagvesfldinalulatiarsaumanie

31 Tuwmanisaeniumalulatl (Technology Acceptance Model : TAM) 6g1lfl 2.1

Perceived
Usefulness

Behavioral Intention Actual System Use
to use

A 4

Perceived Ease of
Use
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222 wqwﬁwqanﬁummmu (A Theory of Planned Behavior: TPB)
nuditnaelae  Azen Tl 1985 ilunguinisasanendsan  (Social
Psychology) ﬁﬁmmmmﬂmﬁﬁmﬁm‘zﬁﬂé’qmmmmm Ajzen and Fishbein (1975, 1980)
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F19797 2.2 : FdelueRninadeaiungung AnssNAINuN (TPB Model)

¥ '
AR

NIAULUIAA

a o

NAaN3IE

Hung,Chang (2004)

nngeNsUNs I MUINNg
WAP Taeld TAM uwaz
TPB

T
a

nafusylemd nsldeudie i 2 dsnasievinuaing
Tuane et Avnidndnainimmacuanls yans

5Ud19 M9 LaLTALARNA ANafani131Fa1uWAP

atiNIAaLiag

Hsu et al. (2006)

nsdavadaanlaiang

satlaslneld TPB

' o o

anAnFandnacuanls(Control Beliefs) fiu virupc b

a
£
¥ o

nsldenutiutnasan1siatadaanlaiatinesaiiog

Liao et al. (2007)

TPB M Aduienala
109gnA llgnsld

NualannIetind  atng

s , LA

a4 9 vy o =
n1snanAtaz ldeuedemeilasldfaeidnainnisi

Y Yo v dl Y o v K o ] o
gnAnFannisldaru iefdanudeaeinldgnisiy

1] U

2N

]
= o

Uszlaail naslderudnegainlignAtaanuAndiny




12

2.2.3 nqugmsgansumalulagnsauinngsulusi(innovation Diffusion
Theory)

nounsteniunatulagisewinnesnlusi(innovation  Diffusion Theory) flu
e fudnnmanfuniseAnnistensumatulatviieudansa - aeldTigninng 24wy
waneyinwgy  Roger (1995) Anwuniladaluniseeniumalulativzandnnssulus 91
sznaudnapanulsdTeuvizaslsslamd (Relative Advantage) Aanududals (Complexity) AN
Winuld (Compatability) @ unsanmaesldls (Trialability) uazdanmld (Observability) agngls
ARN ﬁ@ﬁﬂﬁiﬂumqwﬁﬁmmLLmﬁiNﬁuvLﬂmuu?w (Context) 7 lun1sAn®" 11 Moore
and Benbasat (1996) Wud1 nisaaniuuay luinnasuludinaanuaneilads 19y A
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(Trialability) 471 Gerrade and Cunningham (2003) laAnmRen1seansunsldaumasiin
uaARedaemnuiiuasnudniiadefifendasie  eoulduBauvtedszlend  (Relative
Advantage) AY:dNeluNNTlEU (Ease of Use) Ananmnintedannaedld (Image) AN
winAuleiugld wanani Ostlund (1974) fananai ANIAEN (Risk) SHaseER?N1TEaNTL
malulad TnelfAndnAnuaEedssn analduineuiifinannudanssslus 1 Suganthi
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uanannii irSesanuaiaslanesdld (Voluntaries) andAnssanfulueail (Agnwal and

Prasad, 1997) Aauanalimi1379n 2.3
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Moore and Benbasat (1996)
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Suganthi et al. (2001)
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E-Customer Need Bond
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