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ABSTRACT » TEI 39 2 80
This thesrs is armed at studyrng the perceptron on physical components of women 'S

apparel retail shops in S:am Center, Patumwan Bangkok inorder to propose interior
architecture’s research guidelines and women's apparel retail shops design guidelines’
in the future. The studies of perceptlon are classrﬁed into two categones the
' underlying drmensuons and store rmage _perception from extenor and interior
envrronmental components The main methodology used to measure the environmental’
perception is Semantic Differential Technlque Research sample are asked to evaluate 4
photos of shop extenor envnronmental and 6 photos of shop interior environmental

The study reveals that retarl store ‘s physical environment had effects on people .
decision to enter the shop and peopie have different 'perceptione for different
environments. The most attractlve exterior environment is the shop that have 5 stand
out underiymg drmensrons invmng (entrance) attractwe (entrance) colorful (color),
fashronable(atmosphenc) and feminine (atmosphenc). The most attractive mtenor
environment is the shop that have 7 stand out underlying dimensions : colorful (color),
mterestang (matena!) attractuve(mtenor displayy), fashronable(atmosphenc) variety
k(atmosphenc) femmlne (atmosphenc) and pleasure (atmospheric) |

Besrdes the sample of the research perceive envi'ronment in the same direction
but some socral and demographlc differences result i in some underlylng dlmenSIons and

store nmage  perception dum The socia! and demagraphic factors mat'reemtvin _

R

pemewondwommarehmmmm agn oecupatuon WM
personahty The first 3 enWoompenents in tmsmearch that resulted in shop

recogmzatlon are colors in ovarau atrnosphere wmdow dusplay, ﬁxture form of mtenor

dlsplay



