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ABSTRACT TE139311

This study investigates the locational impact of Modern Convenience Store on the
Location Traditional Store : A Central Place Theoretical Case Study on The Samutprakamn
Municipility Area. The objectives of this research are three folds. Firstly, it explore expanding
and the locational of Modern Convenience Store. Secondly it studies changing of behavior and
lifestyle to buy products and the role of Modern Convenience Store in the community. Finally it
studies changing of grocery in after that expanding of Modern Convenience Store : A Central
Place Theoretical.

This research utilizes an integrated quantitative and qualitative approach by means of
questionnaire survey as a prime research tool. Respondents in this study include both behavior’s
customer and attitude’s customer between Modermn Convenience Store compare with Grocery.
Information derived from the questionnaires includes population characteristics, consumer’s
behavior and their attitude toward both of store. And interviews dealer about changing career in
the future. The SPSS/for windows Statistical package was utilized in the data analysis process. In
addition, field observation, mapping techniques, and documentary research are applied to derive
both primary and secondary data to cross-check with those gained via questionnaire interview.

The study found that among the physical element store location which determines
accessibility is the most important factor attracting potential customers. Result from field survey
and observation show the following most of convenience store are located along the acess roads
or main roads. Expanding of cor venience store ,it expand along the main roads from Bangkok to
Sattlelite town. Expanding of ;onvenience store start at CBD , it insert between group of

convenience store and then it expanding along the main road fa- away from CBD.
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The location of the convenience store 1s found in accordance with Christaller’s Central
Place theory in the lowest category of center hierarchy but Grocery is the lower category of
center hierarchy than the convenience store.

The study also reveals that consumers of convenience store and grocery shares almost
equally the population from all occupation and education levels. However, frequency to purchase
from the store relate to age, marrage status . house size. level of education occupation .income
service hours and pattern of travel. Most of consumer esteem the convenience store more than
the grocery because consumer’s attitude expressed their satisfaction toward length of service
hours ,varitery, modern and saving time from buying anythings in convenienstore.

Most of dealer’s grocery will change occupation in the future more than the dealer’s
convenience store

In conclusion, the study found the locationai impact of Modern Convenience Store on the
Location Traditional Store : A Central Place Theoretical Case Study on The Samutprakam
Municipility Area. Modern Convenience Store impact to grocery by decrease number of grocery
because changingconsumer’s behavior to esteem Modern Convenience more than Grocery . And
most of dealer’s grocery will change occupation in the future more than the dealer’s convenience

store .



