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This surveyed study was conducted to investigate the following : 1) acknowledging
behavior about the free copy magazines; 2) opinions and the utilization of its content and
presentation; 3) factors effecting the acknowledging behavior and the utilization of the free copy
magazines; and 4) guidelines for the improvement of style, content, and presentation of the free
copy magazines. This was done by using the surveyed research and interview as tools for data
collection. This was administered with 200 people reading free copy magazines in Chiangmai
municipality.

Results of the study revealed that more than one-half (66.50%) of the
respondents were female. Most of them (67.00%) were 20-29 years old. More than one-half of
the respondents (56.50%) were bachelor’s degree graduates. They had an average monthly
income of less than 3,000 baht. Most of them were students and single. For acknowledging
behavior about the free copy magazine, it was found that the respondents preferred to read
Compass magazine. Most of them (71.50%) read the magazine in the eateries. Most of them
(82.50%) chose the colums to be read particular on tourist spots. It was found that 7 out of 10 did
not collect the free copy magazines.

As a whole, the following were found to have a high level of an effect on the
acknowledging behavior about the free copy magazines: 1) changes and production process
development in terms of content adaptation, response to needs of readers; 2) identity such as
attracti.ve content; 3) creativity such as presentation of facts; 4) culture such as uniqueness of
Thai culture; 5) convenience such as the magazines are available in main routes; and 6) clear

communication with readers.
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Top-ten sub-factors effecting acknowledging behavior about the free copy
magazines were: 1) the magazines were available in main routes; 2) clear pictures; 3) attractive
content; 4) clear content (both Thai and English); 5) contents are usually adapted; 6) free
delivery for regular readers; 7) modern appearance; 8) all pages contain coloured pictures; 9)
the appearance conforms to the age, and 10) magazine stand and neat, respectively, besides, the
content focuses on virtue and an awareness of natural conservation; perception of the magazines
through trustful people; easy finding of shop location and telephone numbers; editorial response;
and easy northern dialect, respectively.

As a whole, the utilization of the free copy magazines included entertainment,
information seeking, relationship making, and knowledge supplementing. The utilization of the
free copy magazines based on sub-issues included finding of tourism sources in Chiangmai;
collecting the free copy magazines; traveling in suggested tourist spots; introducing new shops;
perceving social movement in Chaingmai; relaxing from work; finding eateries; reading
interesting movies; imaginaging about the picture of places that has never been; and persuading
friends or family members to visit new eateries, respectively.

In addition, the respondents had suggested that the magazine size should be A 4
with 80 pages. The cover should be printed into Thai and English. The front and the back covers
should be art card paper. The pages inside the magazine should be proof paper. Also, the contents

and presentation should be up-to-date about beauty, health, and fashion movement.





