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The objectives of this study were to explore the following: 1) personal factors
effecting the selection of credit service using of farmers; 2) marketing mix factors effecting the
selection of credit service using of farmers; and 3) problems encountered and suggestions of
credit service using of farmers. A set of questio-nnaires was used for data collection administered
with 344 credit service clients in 2009. Obtained data were analyzed by using the Statistical
Package. -

Results of the study revealed that most of the respondents were male, 41-50
years old, high school and vocational certificate graduates. Their main occupation was rice
growing and their annual family income was 150,001 baht and above. Results of the hypothesis
testing showed that there was a relationship between personal factors (educational attainment and
income) and the selection of credit service using for purchasing production factors (fertilizer,
pesticide/ herbicide, workforce cost, tool maintenance, land, structures, and farm machinery).
Besides, there was a relationship between marketing factors (product, process, and price) and the
selection of credit service using.

With regards to the agricultural credit management, it should have a new credit
policy in order to create the difference. That is, the classification of client clusters based on the
purpose of money using and type of loans should be done. Besides, the seasonal index and
production cycle should be taken into consideration in the credit approval. Interest rate should be
determined and fixed period of time for payment should be charitable for clients. Importantly,

period of time and process of the credit approval should be reduced.





