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This research was designed to investigate media exposure behavior of 1o year

olds and up of Chiangmai population. The sindied media weie of 4 types | television,
radio, newspaper and magazine. he objectives of the study were to investigalo
1) general [catures of the samples, and 2) media expostre hehavior regarding types of
media, types of program, types of column, time period, lenglh of time, frequency ol
media exposure and advertising exposure. The dala were coliectad from December 199/
to January 1998 by individual interview with the use of questionnaircs from 500 peopie
selected by multi-stage sampling. The findings were as lolows:

1) Morc of the samples were femeale. Most sampies wore 20-49 vears old, singie,
living in medium-sized and large families (3 or more family membpoers) with moderate

rincornes (loss than 25001 baht per monin), had attained education ranging rom a

secondary level to a bachelor ievel and were privale companies perscnn ol or students

2) The media cxposure behavior of the 4 types reveaicd thal lelevislon was tne
most cxposed, {ollowed by newspaper, 1adio and Magazine ros NECLIvey.

Television: The majority of the vicwers watched television evoryday, 2-5 nours
ner day borween 18.00-22.00 s from Monday o Sundey. The most popaar Lelnis on
station was channel 3. followed by channe. 7 and channel 90 The tvpes of program
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were news, gameshows, Thal drama and vailely shows respoctively. Thi SVERIng news
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(channel 7) was the meost popular of the rews catogory, the gamerhow Wos Saol So00
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Aclvertising axposurs, most viewors watonod only DIciurss el Sl the atary of o
CL Rl T P -2l e Wbl T ) W L_ 'u"-" SRR LA \..'J.al.)" :)' I:_.s-_.- E AL B N R | PR D A T A A L AP B FLAE ¥ el ol

advertisement.,

Newspaper: The majorily of the reaccrs ez d 1 onowsnanol and spon
~inules during thetr work ot schosh time ove yydey rom Monday to Iriday. ooy
through from the first to the last page but calaclod only columns of interest to wnem.
Their favorite columns were general nows, movie siars/ enlertainmell, netics 40
anccdoles respactively.  The most popular type 07 NEWSDAper wWas the general daly
newspaper, ollowed by the dally bhusiness nevsspaper ) sport newspaper respeclivey
The most poptilar general daily newspaper was Trhal Rath: deily business newspaper,
Krungthep Turakiy), business newspaper issued three times a week, Than Seitaxi: sport
newspaper, Siam Kee-La fore1gn language newspaper, Bangkok Fest and the local
newspaper, Chiangmai News. [Most ‘oaders looked at advertisements just to see what
products or services are available.

Radio: The majority of the listeners dstoned o the radio 1-2 hours everyday,
between 21 00-24.00 his. from Monday o Sunday. Thaey preferred M. radio station Lo
AM radio station and did not deliberately tune to any particular one. The AM. radio
station which was the most listened Lo was Chiangmai local radio station (738 KHMyz) and
the FM. radio station was Thailand radio station in Cnlargmal (98.0 MHz). The most
popular program of AM. radio station was he news (738 KHz) and Radio Vole (98.0
MHz) of FM. radio station.  The listeners did nol pay any attention to adverl1sing
details.

Magazine: The majority of the readers read during the day and bhefore boedtime
and spent less than 1 hour each time. They read from the first page to the last, hut
sclected only columns of interest to them, The favorite ilypes of magazine were
entertainment. women, fashion and Lraveling rospectively.  The mos. popular men
magazine was G.M., women, Pracw Sud Subdha business, Phoo Jad Karn; politics,
Mati Chon Sud Subdha; entertainment, Dara Pharh Payont; and sport, Star s S00Cer.

Tre readers looked a® adverlisements only to find out that what products or services are

available.



