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The objectives of this research were to find out the consumer’s knowledge and
understanding of safety vegetable related to personal characteristics, socio — economic status,
family’s consuming method and the problems and obstructions .

The population of the 207 safety vegetable consumer in Chiang Mai province sainpled
by a qucta sampling method using questionnaires. Ccellected data were statistically analyzed by
Descriptive, Multiple Regression and Chi-square method to describe significance different and
correlation of dependent and independent variables .

Results found that the consumers were 35 years old in average with a bachelor’s degree
holding. Their family members were about 4 persons and almost of them took responsible in
trading. The average personal annual income was about 135,000 Baht where as the total of which
in the family was about 396,000 Baht. High level average 0.77 scores, of knowledge and
understanding of the safety vegetable was also found.

About 56.0% of sampled consumers purchased the vegetable from occasional
agricultural market. The reasons of making decision to buy were as following : convenience
(57.0%) vegetable performance (51.2%) and healthy care (69.1%). 50.7% of consumers were
found cooking by themselves at the frequency of 8 to 14 times a week and the patterns of
consuming were both in raw and cooked form (89.9%). They (68.6%) understood that the
cultivation of safety vegetable was more difficult in taking care than normal leading to be higher
price and they satisfied of that (72.9%). The information source of safely vegetable for the
consumers was studying by themselves (25.5%). Moreover, all of them needed to have more
promotion in consuming of safety vegetable and about 87.4% of the sampling population nceded
more scliing stores.

From the hypothesis by Multiple Regression with Stepwise method, it was found that
the frequency of consumer’s cooking per week were positive correlated wiih the knowledge and
understanding of safety vegetable and the Chi — square test found that consumer’s education and
frequency of cooking per week related to the knowiedge and understanding of safety vegetable.

Problem and obstrucles arc sale price of safety vegetable is rather than other vegetables
in the market. The suggestion is that safety vegerable should be produced increasingly. So peeple
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will have a chance to comsume safty vegetable with the lower price.





