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This research aimed to study the organizational commitment, degree of 

happiness and the relationship of these two parameters of the staffs of I&O 

Technic Co., Ltd. The subjects included 120 staffs of the company which 

were solicited for their respond with respect to both organizational 

commitment and degree of happiness. Data was calculated as frequency, 

percentage, mean and standard deviation and it was analyzed to determine its 

correlation using Pearson’s Product Moment Correlation. The result showed 

that the staffs of I&O Technic Co., Ltd. had high degree of happiness and 

organizational commitment. The Pearson’s Product Moment Correlation 

revealed that the degree of happiness positively correlated with organizational 

commitment. 
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 8 ( )  ( )  

                   

                         
(N=120) 

 

 ( ) 

  

  
 

 
 

 

1 .  

 

 

49 

40.80% 

41 

34.20% 

10 

8.30% 

14 

11.70% 

6 

5.00% 

3.94 1.190  

2. 

   

 

31 

25.80% 

54 

45.00% 

29 

24.20% 

6 

5.00% 

0 

0.00% 

3.92 0.836  

3. 

  

41 

34.20% 

38 

31.70% 

28 

23.30% 

9 

7.50% 

4 

3.30% 

3.86 1.079  

4. 

 

23 

19.20% 

43 

35.80% 

32 

26.70% 

16 

13.30% 

6 

5.00% 

3.51 1.100  

5. 

  

 

20 

16.70% 

34 

28.30% 

30 

25.00% 

24 

20.00% 

12 

10.00% 

3.22 1.231 

 

 3.69 0.730  
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 8   

 ( ) = 3.69,  = 

0.730   

   ( ) = 3.94,  = 1.190 

    

( ) = 3.22,  = 1.231  

 9  ( )  ( )  

     

           

(N=120) 

 

 ( ) 

  

  
 

 
 

 

1 .    

 

29 

24.20% 

47 

39.20% 

34 

28.30% 

10 

8.30% 

0 

0.00% 

3.79 0.907  

2 .  

  

34 

28.30% 

41 

34.20% 

29 

24.20% 

11 

9.20% 

05 

4.20% 

3.73 1.098  

3 .  

 

 

  

27 

22.50% 

41 

34.20% 

30 

25.00% 

12 

10.00% 

10 

8.30% 

3.53 1.188  

4. 

 

 

 

 

18 

15.00% 

40 

33.30% 

44 

36.70% 

9 

7.50% 

9 

7.50% 

3.41 1.073  
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 9 ( ) 

 

 ( )  

 

 

 

  

 

 

 

 

5. 

 

 

   

24 

20.00% 

36 

30.00% 

34 

28.30% 

16 

13.30% 

10 

8.30% 

3.40 1.191 

 

 3.57 0.720  

  9   

 ( ) 

= 3.57,  = 0.720     

  ( ) = 3.79,  = 0.907 

  

   ( ) = 3.40,  = 1.191 

 

 10 ( )  ( )  

       

        

                                                                              (N=120) 

 

 ( ) 

  

  
 

 
 

 

1 .  

  

 

 

29 

24.20% 

47 

39.20% 

34 

28.30% 

10 

8.30% 

0 

0.00% 

3.26 1.192 
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 10 ( ) 

 

 ( )  
 

   

 

 

   

 

 

 

 

2 .  

   

34 

28.30

% 

41 

34.20

% 

29 

24.20% 

11 

9.20

% 

05 

4.20% 

3.1

9 

1.169 

 

3. 

 

   

 

27 

22.50

% 

 

41 

34.20

% 

 

30 

25.00% 

 

12 

10.00

% 

 

10 

8.30% 

 

3.0

8 

 

0.922 

 

 

4. 

 

 

18 

15.00

% 

40 

33.30

% 

44 

36.70% 

9 

7.50

% 

9 

7.50% 

2.7

1 

1.126 

 

5. 

  

 

24 

20.00

% 

36 

30.00

% 

34 

28.30% 

16 

13.30

% 

10 

8.30% 

1.9

3 

1.101  

 2.8

3 
0.660 

 

  

 10   

 ( ) = 2.83,  = 0.660     

  ( ) = 3.26,  = 1.192  

   ( ) = 1.93,  = 1.101 
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 11  (Pearson’s Product Moment Correlation) 

                   . . 

                      

          (N=120) 

 

 

 

(r) p-value 

 

0.401 0.000 

 

0.295 0.001 

 

0.207 0.023 

 0.414 0.000 

 11  

  0.414 (r = 

0.414, p-value = 0.000)  

. .   

 

 

   

1. 

(r =0.401, p-value = 0.000) 

2.  

 (r = 0.295, p-value = 0.001) 

3.

 

 0.207 (r = 0.207, p-value = 0.023)   

. .  
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 12  (Pearson’s Product Moment Correlation)  

                    . . 

                      

          (N=120) 

 

 

 

(r) p-value 

 

0.452 0.000 

 

0.433 0.001 

 

0.289 0.023 

  0.537 0.000 

 12  

  0.537 (r = 

0.537, p-value = 0.000)  

. .   

 

 

   

1. 

 (r = 0.452, p-value = 0.000) 

2.  

 (r = 0.433, p-value = 0.000) 

  3.

 (r = 0.289, p-value = 0.001) 
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 13  (Pearson’s Product Moment Correlation)  

                    . . 

        

                                                                      

                                                                                                                            (N=120) 

 

 

 

(r) p-value 

 

0.394 0.000 

 

0.431 0.000 

 

0.248 0.006 

 0.419 0.000 

 13  

  0.419 (r = 

0.419, p-value = 0.000)  

. .   

 

 

  

1. 

 (r = 0.394, p-value = 0.000) 

2.  

 (r = 0.431, p-value = 0.000) 

  3.

 (r = 0.248, p-value = 0.006) 
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 14  (Pearson’s Product Moment Correlation)  

                    . . 

                          

            

                                                                                                                     (N=120) 

 

 

 

(r) p-value 

 

0.180 0.049 

 

0.151 0.100 

 

0.303 0.001 

 0.284 0.002 

  14  

  0.284 (r = 0.284, p-

value = 0.002)  . .

  

 

 

   

1.

  0.180 (r = 0.180, p-value 

= 0.049)   . .

 

2.  

 (r = 0.151, p-value = 0.100) 
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  3.

 (r = 0.303, p-value = 0.001) 

 

 4   

 

   

  

1.  

  

2.    

  

3.     

4.   

5.  
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 5 

    

 

 

       

   . .    

 . .   

 120  

   t-test  F-test  One Way 

ANAVA  (Pearson’s Product Moment 

Correlation)  

 

  

 1.  

   . .   

  73   60.8 1.2   . .  

  26-30   37   30.8  

  49   40.8  .  

 36   30.0  

  22   

18.3   1-5   55   45.8 

  5,001-8,000   65   54.2  

 2.   . .  

 (Mean) (Standard Deviation) 

  . .   

   . .   (  = 3.63) 

 

     

  (  = 3.86,  = 3.84,  = 3.77,  = 3.06)  
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 3.      

  

   (  = 3.78) 

  

  

    

 (  = 3.97,  = 3.94,  = 3.63 ,  = 

3.56)    

 4.    

   

    (  = 3.84) 

   

  

    

 (  =  3.93,  =  3.83,  = 3.82,  = 3.78)  

 5.      

   

    (  = 3.06) 

  

   (  =  2.58) 

  

  

  

  (  =  2.89,  =  3.37,  = 3.40)   

 6.     

 (  = 3.36)  

    

  (  = 
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3.69,  = 3.67 )    

 (   = 2.83)  

 7.    

    (  = 3.69) 

    

     

   

 

 (  =  3.94,  =  3.92,  =  3.86,  = 3.51) 

    (  =  3.22) 

   8.   

  

  (  = 3.57)  

     

    

   

   (  =  3.79,  

=  3.73,  = 3.53,  = 3.41)     

   

(  =  3.40) 

9.   

  

 (  = 2.83)  

    

      

     

   (  =  3.26,  =  3.19,  = 3.08,  = 2.71) 

      

(  =  1.93) 

  



54                            

                                                                                                          

  . .  

 

 0.05 (r=0.523 p-value=0.000)  

 

 0.05 (r=0.466 p-value .000) 

 

 

   

 

   . .     ( ),  

   . .   

 ( )= 3.63,  = 0.604   

 

   ( )= 3.86,  = 0.756  ( ) = 3.84,  = 

0.823  ( ) = 3.77,  = 0.788   ( ) = 3.06,  = 0.846 

   ( )= 3.36,  = 0.563 

  

   ( ) = 3.69,  

= 0.728  ( )= 3.94,  = 

1.190    

 ( )= 2.83,  = 0.660 

 

     . .   
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 . .   

   

 .   5000-8000   

   

  

 (Happiness Theory)  Diener 2003 

  

   

 

       

 (Life Satisfaction) (   , 2552 : 14) 

    . .   

 

    

 

  1-5  

10   

   

   

  

 

 

    . .  

 

 1.   

 

 2.

 

 3.  

 4.     
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 5.  

 6.  

 7.  

  

 8.    

  

 9.     

 10.   

 11.  

 

  

  

   . .   

   

 . .

  

 1.  

 

 2.  

     

  

 3.

 

 

 4.   

 

 5.     

 

 6.  
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7.   

   

   

 8.   

 

 9.     

 

10.    
  
   

 11.  

 12.

 

 

 

  

  

 

   

   

 

  (Learning by doing) 

 

  

-   
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1.  

 

 

 

2. 

  

   

  

  

   

3.    

  

4.     

      

 

5.        

  

6.   

    

 

7.       
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 1  

 (   )  

1.      (  ) 1.     (  ) 2.  

2.  

(  ) 1.  20     (  ) 2. 21-25  

(  ) 3. 26-30                                                     (  ) 4. 31-35  

(  ) 5. 36-40      (  ) 6. 40  

3.  

(  ) 1.      (  ) 2.  

(  ) 3.      (  ) 4.  

4.  

(  ) 1.  .6    (  ) 2.  

(  ) 3.  . (  ) 4. . 

(  ) 5.  

5.  

(  ) 1.     (  ) 2.  

(  ) 3.     (  ) 4.  

(  ) 5.    (  ) 6.  

(  ) 7.      (  ) 8.  

(  ) 9.   (  ) 10.  

6.  . .   

(  ) 1.  1     (  ) 2. 1 – 5  

(  ) 3. 6 – 10      (  ) 4. 10  

7.   

       (  ) 1.  5,000    (  ) 2. 5,001 – 8,000 

(  ) 3. 8,001 - 10,000    (  ) 4.  10,000  
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               (  )  

  

 

 

 1 2 3 4 5 

 1,       
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   3.         

   4. 
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 15 

  . .   

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation

Cronbach's Alpha if 

Item Deleted 

Happy1 114.30 144.148 .581 .807 

Happy2 114.57 147.702 .461 .811 

Happy3 114.10 147.197 .503 .810 

Happy4 113.90 150.231 .422 .813 

Happy5 114.00 146.759 .534 .809 

Happy6 114.30 142.148 .711 .803 

Happy7 114.33 143.264 .560 .807 

Happy8 114.37 152.171 .221 .818 

Happy9 114.07 147.375 .516 .810 

Happy10 114.20 151.476 .301 .816 

Happy11 114.00 145.724 .629 .807 

Happy12 114.10 151.266 .335 .815 

Happy13 114.70 145.528 .267 .819 

Happy14 114.43 147.151 .263 .818 

Happy15 114.50 150.534 .240 .818 

Happy16 114.70 149.734 .240 .818 

relat1 113.70 149.734 .552 .812 

relat2 114.20 149.407 .414 .813 

relat3 115.07 143.168 .372 .813 

relat4 114.30 154.355 .062 .826 

relat5 114.80 152.579 .141 .822 

relat6 114.70 160.769 -.146 .835 

relat7 114.87 145.154 .474 .810 

relat8 114.20 149.752 .425 .813 

relat9 115.17 136.695 .589 .802 

relat10 113.80 145.959 .632 .807 
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15 ( ) 

Scale Mean if 
Item Deleted 

Scale
Variance if 

Item Deleted 

Corrected
Item-Total 
Correlation

Cronbach's Alpha 
if Item Deleted 

relat11

relat12

relat13

relat14

relat15

115.80 

115.07 

114.50 

113.90 

116.37 

155.269 

149.444 

147.983 

148.714 

153.482 

.021 

.259 

.253 

.565 

.066 

.829 

.817 

.819 

.811 

.828 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 31 

Alpha =    .862 
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