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This research’s purpose is for studying factors, Characteristic of entrepreneurs
affecting to success of construction and material shop, and for studying problem and obstacle
including resolution way in business proceeding within Muang Nakhonpathom district. The
sample population in research is construction and material entrepreneurs in The area Who
have established and proceeded business for 5 years. The simple random sampling is used
for 147 persons but the information test is used for 108 persons from those. The analyzed
statistic are Frequency, Percentage, Mean and Standard Deviation. T-test and F-test are
used for comparison in difference. The statistical implied value at 0.05 is specified for Post
hoc Test; using Multiple Comparison method.

Finally, the relationship between success in business proceeding and characteristic of
entrepreneurs in success factors will be analyzed by using Person’s Product Moment
Correlation Coefficient

The results of this research on entrepreneurs of construction and material shop in
Muang Nakhonpathom district showed that the success on quantity of the entrepreneurs’
customers was on high level although the circulation and profitability was on medium level. In
terms of entrepreneurial characteristics: the abilities to perceive business opportunities, need
for achievement and economic rationality, the results indicated on high level. On the contrary,
entrepreneurial characteristics: internal locus of control, risk taking and innovativeness was
on medium level.

Moreover, the comparative analysis on the success of entrepreneurs, which were
different of genders, the amount of starting business and the number of employees
investigated that firms’ profitability was similar.

Furthermore, the researcher applied the Pearson’'s Product Moment Correlation
Coefficient to analyse factors, entrepreneurial characteristics affecting the success of
construction and material business.

The results of statistics were described as follow:

1. Entrepreneurial characteristics and the success of business had positive
relationships at .01 significances.

2. Factors of business success and the success of business on profitability had
positive relationships at .01 significances.

3. In various factors of business: marketing, management, personnel management
and finance, and the entrepreneurial success had positive relationships at .01 significances.
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