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THANONGSAK JIRAWARRANAWJIT : FACTORS AFFECTING THE CHOICE
OF THE CUSTOMER’S CREDIT CARD BANGKOK BANK LIMITED (THE COMPANY),
SAMUTSAKORN-SAMUTSONGKRAM. INDEPENDENT STUDY ADVISOR : ASSOCIATE
PROFESSOR PRASOPCHAI PASUNON .135 pp.

This study aims to examine the marketing mix (7Ps) affecting the use of credit
cards. Bangkok Bank Public Company Limited in Part — Samutsakorn-samutsongkram
sample is the customer's credit card of Bangkok Bank Public Company Limited and lived in
these part 385 of the sampling method Convenience Sampling by the number of samples.
Tools used in this study were to analyze the data analyzed using frequencies, percentages,
mean, standard deviation. And multiple regression. The analysis results showed that

1.A Bank customers are mostly women. Aged between 20-30 years old, married
with a Bachelor's degree. Employees . Average income of 15,000 to 30,000 baht for the card
type as Visa cards. Of a number of cards held in a residential area. The payment will be made
in full.

2.Behavior of a customer's credit card bank that the credit card visa. Bangkok
Bank is a financial institution. Type of credit card Visa credit card. The average number of
credit card spending less than 5 times per month. Amount of credit cards average 5,000 baht
less than the intended use of the credit card used to pay for goods at department stores or
supermarkets.

3.Clients focus on problems and obstacles to the use of credit cards in the overall
level and the average was 3.70, which were detailed as follows: The penalty for paying late is
too high, averaging 4.54 rate. high interest to the average 4.34 fee added to the store to pay
for goods and services averaged 4.32 The phone from Fraud that debt averages 4.24

4.Customer of Bangkok Bank, Bangkok Bank credit card holders of the majority.
The use of credit cards, bank fee and first year free is equivalent to 87.50 percent, followed by
banks with many branches. Convenient reason is 56 percent.

5.Bank customers focus on factors affecting the use of credit cards in the overall
level and the average was 3.90 on a more detailed analysis. Found that the factors affecting
the choice of bank and credit card services in all items.

Recommendations for future research. There is research in other areas to know
the behavior and the factors affecting the choice of the customer's credit card bank. Since
each region may have a behavior different. To meet the needs of customers in each area
correctly.
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