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This research had the purpose for studying the effect from the expanding tourist
business to the community in the area of Amphawa floating market by using the questionnaire
as a tool for collecting data from sampling group relating to the expanding tourist business to
the community in the area of Amphawa floating market. They were people living in the
community of Amphawa floating market and nearby the operators of shops and some kinds of
residences (Home Stay), and operators of tourist guides around 400 people. The data was
analyzed by the classified frequency, percentage, mean, and standard deviation.

The result found that the expanding tourist business caused the effect of

communal economic. As a whole, the level of the effect was high (X:3.72). The scores

affected to the positive effect higher than the negative effect (Y: 4.00 and X = 3.43). The
positive effect being the most important was the expanding tourist business in the local
community. The effect of the society and the culture of the community found that generally,

the level was high (X: 3.53). The positive effect being the most important was the tourism
being able to make a social progress to the local community for the public utility. The

environmental effect found that generally, the level was high (i: 3.60). The scores of the

positive effect higher a little bit than the negative effect (X = 3.71 and X = 3.49). The positive
being the most important was the tourism causing the benefit of the natural preservation for
attracting the tourists. The result of the research would be useful for people in the community
and operators concerning who should first quicken to improve the communal economical
problem such as the price rising highly more than the real price, and the problem of struggling
one another for the benefit in the local community from operators of tourist business.
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